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February 13, 1998 E

David Waddell, Executive Secretary

Tennessee Regulatory Authority 47
460 James Robertson Parkway q 8'000
Nashville, TN 37238

Re: Petition of AT&T Communications of the South Central States, Inc,
MCI Telecommunications Corporation, Sprint Communications
Company LP, and WorldCom Network Services, Inc., d/b/a WilTel
Network Services for the Commencement of a Rulemaking
Proceeding to Provide for the Termination of Price Cap Regulation
for Interexchange Carriers and to Amend Rule 1220-4-2-.55(2)
Governing the Regulation of Interexchange Carriers

Dear Mr. Waddell:

Enclosed please find an original and thirteen (13) copies of a Petition of AT&T
Communications of the South Central States, Inc., MCI Telecommunications Corporation, Sprint
Communications Company LP and WorldCom Network Services, Inc., d/b/a WilTel Network
Services which we would appreciate your filing. We have also enclosed our firm's check in the
amount of $25.00 for filing same.

Thanking you for your assistance in this matter, I am
Very truly yours,

BOULT, CUMMINGS, CONNERS & BERRY, PLC

By: ‘#?7;7

E. Hastings
JEH/th
Enclosures @(‘LK 06 /) @
V" 0
cc: Michael Nigham, Frontier Communications International, Inc. ZMQD 4/l t’ﬁ,\q

L. Vincent Williams, Consumer Advocate Division
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In re:

BEFORE THE TENNESSEE REGULATORY
NASHVILLE, TENNESSEE

PETITION OF AT&T COMMUNICATIONS OF THE SOUTH CENTRAL
STATES, INC, MCI TELECOMMUNICATIONS CORPORATION, SPRINT
COMMUNICATIONS COMPANY LP, AND WORLDCOM NETWORK
SERVICES, INC., d/b/a WILTEL NETWORK SERVICES FOR THE
COMMENCEMENT OF A RULEMAKING PROCEEDING TO PROVIDE
FOR THE TERMINATION OF PRICE CAP REGULATION FOR
INTEREXCHANGE CARRIERS AND TO AMEND RULE 1220-4-2-.55(2)
GOVERNING THE REGULATION OF INTEREXCHANGE CARRIERS

Docket No. O‘ 8 O 7

PETITION OF AT&T COMMUNICATIONS OF THE SOUTH CENTRAL
STATES, INC., MCI TELECOMMUNICATIONS CORPORATION, SPRINT
COMMUNICATIONS COMPANY LP, AND WORLDCOM NETWORK
SERVICES, INC. d/b/a WILTEL NETWORK SERVICES

AT&T Communications of the South Central States, Inc., MCI Telecommunications

Corporation, Sprint Communications Company LP, and WorldCom Network Services, Inc., d/b/a

WilTel Network Services (collectively referred to as “the Petitioners”), pursuant to T.C.A.

§84-5-201, 65-2-102, 65-4-104, 65-4-117(3), 65-4-123, 65-5-201, 65-5-202 and 65-5-208(b) file

this petition to the Tennessee Regulatory Authority (here "TRA") for the commencement of a

rulemaking proceeding to amend Rule 1220-4-2-.55(2) to terminate the existing price cap

regulation provided in that rule and to establish a new system for the regulation of the rates of

interexchange carriers (here "IXCs") based on the presence of effective competition in the market
g
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for interexchange services and the statutory policy favoring the reduction of regulatory

requirements where such competition exists; and for grounds states that:

THE POWER OF THE TRA TO GRANT THIS PETITION

1. Petitioners are corporations organized and existing under the laws of their
individual states of incorporation, authorized to do business in Tennessee, operating as
Interexchange carriers under various Certificates of Convenience and Necessity issued by the
Tennessee Public Service Commission (here "TPSC"). As such, Petitioners are entitled to file a
petition for the commencement of a rulemaking proceeding pursuant to T.C.A. §4-5-201.

2. Pursuant to T.C.A. §65-2-102 the TRA has the power to adopt rules implementing,
interpreting, or making specific the laws which it administers, consistent with the provisions of
such laws; and to amend such rules on the petition of any interested person.

3. Pursuant to T.C.A. §4-5-201 the TRA has the power to entertain this petition for
the amendment of the TRA's rules, as therein provided.

4. Pursuant to T.C.A. §65-4-104 the TRA has general supervisory and regulatory
power, jurisdiction and control over all public utilities, including these petitioners.

5. Pursuant to T.C.A. §65-4-117(3) the TRA has the power to fix just and reasonable
standards, classifications, regulations, practices or services to be furnished, imposed, observed
and followed by any public utility.

6. By T.C.A. §65-4-123 the Tennessee General Assembly has declared that the policy

of this state is to foster the development of an efficient, technologically advanced, statewide system
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of telecommunications services by promoting competition in all telecommunications services
markets and by permitting alternative forms of regulation for telecommunications services and
providers.

7. Pursuant to T.C.A. §65-5-201 the TRA has the power to fix rates of public utilities,
but is not required to adopt any particular system for the regulation of such rates.

8. Pursuant to T.C.A. §65-5-202 the TRA has the power to require public utilities to
file schedules or tariffs of rates and charges, but is not required to adopt any particular system of

tariff regulation.
9. T.C.A. §65-5-208(b) provides:

The authority, after notice and opportunity for
hearing, may find that the public interest and the
policies set forth herein are served by exempting a
service or group of services from all or a portion of
the requirements of this part. Upon making such a
finding, the authority may exempt
telecommunications service providers from such
requirements as appropriate. The authority shall in
any event exempt a telecommunications service for
which existing and potential competition is an
effective regulator of the price of those services.

10.  Taken together, the foregoing statutes authorize the TRA to entertain this petition;
and, after notice and hearing, as provided by Part 2 of Chapter 5 of Title 4, T.C.A., to amend
existing rule 1220-4-2-.55(2) governing the regulation of IXCs, to terminate the existing system
of price cap regulation and to establish a new system for the regulation of IXCs based on the

presence of effective competition in the market for interexchange services.
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THE PRESENT PROVISIONS OF RULE 1220-4-2-.55(2)

11.  Since the granting of the first Certificate of Convenience and Necessity to AT&T
Communications of the South Central States, Inc., on the divestiture of the Bell operating
companies, the TPSC and the TRA have recognized IXCs as a separate and distinct category of
telecommunications carrier and provider of telecommunications services. As competition
developed in the market for interexchanges services, the TPSC reduced the regulatory
requirements for IXCs.

12. Effective June 13, 1995, the present IXC rules 1220-4-2-.55(2) were adopted.
Subsection (c) of those rule governs "tariffing rules and regulations.” Subsections (d), (e) and (f)
establish a system of price cap regulation governing the rates and charges of IXCs. The effect of
these provisions is to impose regulatory burdens on the IXCs which are no longer necessary to
protect the interests of consumers and are no longer in the public interest.

13. The competitive nature of the market for interexchange services, the continuing
transformation of the telecommunications industry and the regulatory changes flowing from the
Federal Telecommunications Act of 1996 and from Chapter 408 of the Public Acts of 1995, and
the ability of Tennesseans readily to exercise their choice in long distance carriers, necessitate the
adoption of a revised system for the regulation of IXCs in Tennessee, consistent with the

Telecommunications Services Policy declared in T.C.A. §65-4-123 and the public interest.
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THE PRESENCE OF EFFECTIVE COMPETITION

14.  Existing and potential competition is an effective regulator of the prices for
interexchange services. Therefore, the existing price cap system of regulation is not required in
the long distance market, and no longer serves the public interest.

15.  Competition in the market for interexchange services is presently provided by
AT&T, MCI, Sprint, WilTel and Frontier as IXCs and by approximately 318 "Certificated
interLATA resellers” here ("resellers") as shown on the list attached as Exhibit 1. The attached
Exhibit 2 shows that Tennessee consumers have many choices of carriers offering interexchange
services. Most of the services offered are cross elastic with one another and compete with one
another. Thus, there is not only competition between providers of interexchange services, but also
between services offered by each provider. For example, MCI offers Five Cent Sundays to its
subscribers, while Sprint offers its customers Free Fridays, and AT&T has its One Rate Plus
offering. These are prices and offerings dictated by competition, not by regulation. Various
resellers have similar price and service competitive products. IXCs are constantly offering their
existing customers and new customers these types of competitive services. Based on the many
offerings and competitive pricing, competition is most certainly an effective regulator of the
services.

16.  There are no significant barriers to entry or expansion with respect to the provision
of interexchange services, either as to competing IXCs or resellers. The statutory policy, and the
policies adopted by the TRA, favor competition and facilitate, rather than impede entry and

expansion. The potential for competition is further demonstrated by the provisions of the Federal
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Telecommunications Act of 1996, which authorizes the Bell operating companies, including
BellSouth Telecommunications, Inc., to enter the long distance markets on the terms and
conditions therein provided.

17.  The degree of competition for interexchange services is demonstrated by the
substantial turnover, or switching of customers between long distance carriers. Information
available at the national level indicates that in 1996, approximately thirty million consumers
changed their presubscribed interexchange carrier ("PIC"). This number shows a significant
increase over 1992 when approximately sixteen million customers switched their long distance
carrier.  In Tennessee in 1996, nearly 60% of AT&T's customers either connected or
disconnected from AT&T. Clearly, the long distance market is effectively competitive. Moreover,
consumers are exercising their right to choose freely and can elect to change carriers if they
perceive a better deal awaits with a different carrier.

18.  None of the Petitioners have sufficient market power for interexchange services
to be in a position to dominate or exercise control over the competitive pricing for such services.
Petitioners point to the programs mentioned above — Five Cent Sundays, Free Fridays and AT&T
One Rate Plus-- as current examples of independent and competitive pricing strategies of just the
Petitioners, without even considering the competitive pricing strategies of the resellers.

19. The competitive nature of the long distance market is also evidenced on Exhibit 3,
an FCC Report entitled "Long Distance Market Shares Third Quarter 1997." Included among the
data cited in this report are graphs depicting AT&T's decline in the percentage of total revenue

market share nationally from 88% in 1984 to a little more than 50% in the third quarter of 1997,
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and MCI’s, Sprint’s, WilTel’s and other IXCs’ proportionate increase in percentage of total
revenue market share. The competitive nature of the long distance market is further demonstrated
by Chart A2.1 of this Report which shows that AT&T's percentage share of all interstate access
minutes nationally has declined from 84.2% in 1984 to 52.8% in 1996. Corresponding changes
in market share of the alternative providers has grown from an aggregate 9.9% nationally in 1984
to an aggregate 41.2% nationally in 1996. Tennessee state specific data also shows that the same
downward trend in AT&T's market share and the same upward trend for other providers has been
occurring in Tennessee.

20.  While once designated the dominant carrier, neither AT&T, nor any other provider,
now serves as a price leader; rather each carrier, including resellers, may, and does, take the lead
in pricing changes, within the limitations of the current rules in Tennessee. Experience under the
existing rules demonstrated that competition, where possible under the current rules, is in fact
regulating the prices for interexchange services and that the continued application and enforcement
of these rules is not necessary for the protection of the interests of consumers.

21.  The history of the development of the market for interexchange services in
Tennessee demonstrates the benefits of competition. The policies followed by the Tennessee
Public Service Commission (“TPSC”) after the divestiture of the Bell operating companies and
the granting of the first IXC certificate to AT&T effective January 1, 1984, the granting of
certificates to other IXCs and to resellers, reducing the degree of regulation as competition
developed, have demonstrated that competition works to increase capacity and the variety and

quality of services at lower costs and reduced rates. The time has now come for the TRA to move
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Co. v . United States, 356 U.S. 1, 4, 78 S.Ct. 514, 517, 2 L.Ed.2d
545 (1958); andllmLQd_Sialfzs_L_Amcngan_T_el_&LlQL_C_m 552

F.Supp. 131, 149 (D.C. 1982).

(b) The public interest in the regulation of telecommunications services and
telecommunications service providers is best served by tailoring regulatory requirements to the
conditions prevailing in the market for those services;

(©) Regulatory requirements as to rates should be imposed only as a substitute
for competition, preventing actions that competition would have precluded, and requiring actions
that competition would have imposed;

(d) To the extent competitive forces are adequate and effective, regulatory
requirements as to rates are unnecessary and impose costs and inefficiencies which should be
avoided;

(e) Effective competition replaces the need for rate regulation; and is superior
to regulation, in that, greater incentives in a competitive market exist for reducing costs and
improving the quality and variety of services, through enhanced efficiency, improved innovation
and reduced administrative expenses.

® Rate regulation and the existing tariffing process are inconsistent with
competitive markets, unduly interfere with the forces of competition, slow the rate at which prices
can be adjusted to respond to the pricing actions of competitors, and impose undue costs on

regulated providers and their customers which are neither necessary nor appropriate; and
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(g) The market for the services of the IXCs is effectively competitive.
Therefore, the imposition of the requirements under the current rules is no longer in the public
interest. Modification of the Rules and the regulatory process for the services of the IXCs will
benefit consumers by providing greater choices, improved services and flexible rates, and will
benefit providers by freeing them from unnecessary regulation and facilitating more efficient
operations. No one will be prejudiced by such modification.

(h) The Petitioners are not asking for Tennessee to adopt an untried regulatory
environment. Many states throughout the country have relaxed their regulation of the long
distance carriers' and there is no evidence that consumers are being harmed or disadvantage by
the new relaxed form of regulation. Indeed, the TRA does not even need to look beyond the
borders of Tennessee to understand how relaxed regulation will have minimal impact on
Tennessee consumers. The FCC reduced regulation of the interstate portion of the long distance
business several years ago. Over 80% of the average Tennessee consumer's Dial-1 long distance
bill falls under this new relaxed regulatory climate that the FCC created. It is only the in-state
portion of the consumer's bill that is still heavily regulated. Again, there is no evidence that
Tennessee consumers are disadvantaged, harmed or prejudiced by the change in Federal

regulation.

! See, e.g., Florida Docket No. 96-0261-FOF-T1; Kentucky, Case Nos. 92-297; 94-286; 94-500; and

Georgia, Docket No. 4186-U.
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25.

THE PROPOSED AMENDMENT WILL FURTHER THE
POLICY DECLARED IN T.C.A. §65-4-123

The modification of the Rules regarding the services of IXCs as proposed herein

and attached as Appendix A will serve the policies declared in T.C.A. §65-4-123 on the grounds

that:

(a)

The General Assembly in Section 1 of Chapter 408 declared the policy of

this state with respect to telecommunications services and telecommunications service providers,

codified as T.C.A. §65-4-123, which provides:

"Declaration of telecommunications services policy.--The general
assembly declares that the policy of this state is to foster the development
of an efficient, technologically advanced, statewide system of
telecommunications services by permitting competition in all
telecommunications services markets, and by permitting alternative forms
of regulation for telecommunications services and telecommunications
services providers. To that end, the regulation of telecommunications
services and telecommunications services providers shall protect the
interests of consumers without unreasonable prejudice or disadvantage to
any telecommunications services provider; universal service shall be
maintained; and rates charged to residential customers for essential
telecommunications services shall remain affordable. "

(b) Modification of the Rules regarding the services of IXCs as proposed by

Petitioners will further each aspect of that declaration of policy, in that:

0467805.01
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market for the IXCs and thereby foster the development of an
efficient, technologically advanced, statewide system of

telecommunications services;
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(ii) Such modification is consistent with the development of alternative
forms of regulation within the meaning of the declared policy.

(iii)  Competitive forces will be unfettered by such modification, which
will protect the interests of consumers without unreasonable
prejudice or disadvantage to any telecommunications service
provider.

(ivy  No modification is sought from the requirements of T.C.A.
§65-5-207 dealing with universal service, and the modification
sought will not prejudice the implementation of policies favoring
universal service; and

(v) Competitive forces will assure that rates charged for interexchange
services, whether or not considered to be essential for residential
customers, will remain affordable,

(c) The TRA should exercise its authority to modify and amend Rule
1220-4-2-.55(2) so that the regulation of the services of the IXCs will reflect the status of
competition in the intrastate long distance market in Tennessee and to provide for a system of

regulation consistent with such competition and with the policies declared in T.C.A. §65-4-123.

THE RULEMAKING WHICH IS REQUESTED
26.  Petitioners propose that the TRA amend various provisions of Rule 1220-4-2-.55(2)

relating to the regulation by the TRA of IXCs in Tennessee to reflect the market realities of a
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competitive long distance market. The specific amendments are attached as Appendix A.
Generally, the Petitioners propose the following:

a. The elimination of price cap regulation for IXCs in Tennessee ;

b. The continuation of IXC tariff filings, but with a "presumptively valid"
effective date for price decreases and an expedited seven (7) day effective
date for rate increases; and

C. The elimination of rate and price setting requirements.

27.  The Petitioners further propose that the TRA amend the rules generally to change
“Commission” to “Authority” to appropriately reflect the name of the regulatory body charged
with regulating the telecommunications providers in Tennessee.

28. Petitioners propose that the TRA amend 1220-4-2-.55(c) to reflect the expedited tariff
filings for informational purposes due to the highly competitive long distance market and the need
for IXCs to make competitive responses to pricing and marketing changes. Due to consumers’
demonstrated capabilities to move from carrier to carrier based upon the consumers’ desires,
formal TRA “approval” of an IXC’s long distance tariff offering or modification is no longer
necessary. Petitioners recognize, however, the need of the TRA to monitor prices and provide
consumers with information regarding rate and price information; therefore, the rule should be
amended to maintain the tariff filing requirement, but on an informational basis with an expedited

effective period.
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29.  Petitioners propose that the TRA delete 1220-4-2-.55(d) to reflect the competitive
long distance market’s dictation of rate adjustments rather than the need for the hand of the

regulator in a decidedly competitive market.

THE PROCEDURES TO BE FOLLOWED

30. Pursuant to T.C.A. §4-5-201(c), the TRA should, as promptly as is consistent with
the orderly dispatch of its business, grant Petitioners’ request to commence a rulemaking
proceeding.

31. Pursuant to T.C.A. §4-5-203(a)(1), the TRA should transmit notice of the hearing
on the proposed rules to the Secretary of State for publication in the notice section of the monthly
administrative register. In addition, pursuant to T.C.A. §4-5-203(a)(2) and T.C.A. §65-5-208(b),
the TRA should give notice to all IXCs, all certificated interLATA resellers, all incumbent local
exchange telephone companies, and all competing telecommunications service providers of the
hearing on the proposed rules.

32.  The TRA should hold a rulemaking hearing in accordance with T.C.A. §4-5-204,
at which each interested person should be afforded an opportunity to be heard with respect to the
amendment and modification of Rule 1220-4-2-.55 regarding interexchange services.

The premises considered, Petitioners respectfully pray that:
1. The TRA grant this petition, commence a rulemaking proceeding pursuant

to Part 2 of Chapter 5 of Title 4 T.C.A, for the purposes of considering the promulgation of the
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proposed amendments to Rule 1220-4-2-.55(2) in accordance with Part 2 of Chapter 5 of Title 4

T.C.A.
2. They have such further, other and general relief as the justice of their cause

may entitle them to receive.

o

rd, #3316

GULLETT, SANFORD, ROBINSON & MARTIN, PLLC
230 Fourth Avenue North, 3rd Floor

P.O. Box 198888

Nashville, TN 37219-8888

(615) 244-4994

James P. Lamoureux
AT&T

1200 Peachtree Street
Atlanta, GA 30309
(404) 810-4196

Attorneys for AT&T Communications
of the South Central States, Inc.

Jo(g. Hastings  (#10470

BOYLT, CUMMINGS, CONNERS & BERRY, PLC
414 Union Street, Suite 1600

Nashville, TN 37219

(615) 252-2306

Marsha Ward

780 Johnson Ferry Road, Suite 700
Dept/LOC Code 0348/947
Atlanta, GA 30342

Attorneys for MCI Telecommunications Corporation
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Corelyee St Rty L, fomihlantinclspyomee pormiecs)
Carolyn“l“atum Roddy v J

Mail Stop: GAATLNO #802

3100 Cumberland Circle

Atlanta, GA 30309

(404) 649-6788

Attorney for Sprint Communications Company LP

H. Do Do Bebtivore oy fonphlitin (wlomgrone paminn,)
H. LaDon Baltimore #38%
Farrar & Bates, LLP
211 Seventh Avenue, North
Suite 320
Nashville, TN 37219-1823
(615) 37219-1823

Attorney for WorldCom Network Services, Inc.
d/b/a WilTel Network Services

CERTIFICATE OF SERVICE

I, Jon E. Hastings, herey certify that I have served a copy of the foregoing Petition for
Rulemaking via U. S. First Class Mail, postage prepaid, on the only other party having a direct
interest, i.e., Michael Nigham, Frontier Communications International, Inc., 180 South Clinton
Avenue, Rochester, N.Y. 14646 and on L. Vincent Williams, Consumer Advocate Division, 425
5th Avenue, North, Nashville, TN 37243, this |3 day of February, 1998.

Ve ot
(an E. Hastmgs
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EXHIBIT 1

Queryl

| Company Name [Company DBA Nail __Address] ‘Addiess2 City ] State _Zip Phone
360 Communication 8725 Higgine Rd.__ |0'Hare Pinza, Ste. jChicago L 60631 1000} 000-0000
4.8.7.S. Internatign 432 Kellsy Di. Betlin NJ 08008 [609) 768-3737
A.R.C. Netwoks, In 1770 Molor Partkwa |Suite 300 Heauppauge ny 11788- [516) 951-2500
ACC National Long 400 Wedl Ave. Rocheste: NY 14611 {216) 987-3000
'Access Network Se 300 W, Seivice Rd |POB 10804 Chantlly VA * 12053 [203] 4785305
Accass Point, Inc. 1100 Crescant Gree|Suite 109 Cay NC 27511 {770) 6989200
clivaTel{.D., Inc. 1901 Glenvile Dr. [Suite 800 {Richardson b 75081- [972) 6686123
AcliveTel LD, Inc, 1901 Glenwvils Di. _Suits 800 {Richardson bt 75081- [972) 669-6000
4 dvanced Manage (AMS Long Distance|3030 N. Cenlral Av {Sue 702 |Phoenix 2 185012 602] 248-9378
Advanced Telecom Four Executive Cam| Chesry Hill NJ log002 (609) 662-8700
Alfinity Corporation 20075 Crosstoads C[Sulte 400 W aukesha it 53186 (414) 738-3885
All Amarican Teleph 9001 Aitport FreewalSulte 570 Ft. Waith TX 76160- l(817) 251-0954

Alternative Long Disg 301 Congress Ave, |Ste. 720 Austin X 76701

Ameard-Net Services 5104 W. Hurlsy Po Farmingdals NJ 07727
America's TeleNet 720 Hemives Placs Alpharelta GA 30076 70) 751-1820
Amarican Exprass T 4315 Sauth 2700 Salt Lake City T 84184 {801) 9655400
Amsiican Fam Bure 225 Touhy Ava. Park Ridge _._.r 500580000 [800} 362-3276
Amesican Intérnatio 287 Bowman Ave. Purchase NY 10577 (914) 2511450
Amesican Long Lins 410 Horsham Rd. Horshem PA 190440000 [215) 442-9700
Amesican Nelwork 100 W. Lucerna Cir Oilendo FL 32801 (407) 246-1234
Amasican Tel Group 5850 E ubank, N.E. [Sle. B16 Albugquergus NM Cralll 800} 828-2317
Amercan Telco, Inc 100 Waugh Dr. Ste. Houston X 77007 (713} 8622000
Amernican Telecom 7323 Oswego Rd. ﬂ_.mﬁﬁao_ NY 13090 319) 453-2323
Amenican Telecom 7207 Whipple NW North Canton OH 447200000 800) 961-4245
Amencan Teletronic 70 Wast Madison _|Ste. 5500 Chigago i 60602 1213727575
Amencom Technolo 6080 Huntwick Ten|Sute 308 Delay Beech |8 33464 00) 5750320
AerConnect 6750 W. 93id St St. 8110 Oveiland Pak KS 66212146 (913) 341-8868
Amerkech Communi 9525 Wes! Byn MajSte. 600 Rosemant iL 80018 (312) 251-3487
AmerVision Camme 3141 N. W. Express|Ste. 10 Oklahoma City oK 3e 405) 366-7650
Anchor Communicat 4301 32nd St West|Ste. C-15 Bradenton FL 34205 941} 727-3303
Annox, Inc. PG 8ok 230 Pleasant View TN 37146 545) 746-8927
Apollo Communicali 2550W. Galt Rd. § Reliing Meadows _[IL 60008 205} 980-8526
~ 1Association Adminis 180 £. Main Steet Smithtown NY 117670000 516) 724-9600
ATCALL. inc. 1100 Noeth Glebe A Asfinglon VA 22201 703) 522-5252
Athenra lntemation 701 Poydeas St Ste New Oiloans LA 70139 |+—mos 4975619
Atlas Communicatio 482 Noriistown Ad PA 19422 {610) 940-9040
ATN Communicatio 1503 Government S AL 36604 (334} 473-9400
ATS Network Com 13965 Mendenhal R N 36115 {901] 542-2200
Automated Commu 1687 Cols Boulsvar [P.0. Box 4087 Golden co 80401 {303) 232-4333
Bell Atlantic Commu 1320 N. Courthouse|2nd Floor Arlington VA 22201 (703] 974-5126
BellSouth Long Dist 424 Chwrch S [26th Floor Nashville TN 372190000 615) 2591450
BellSouth Public Ca 75 Baghy Drive Homewood AL 352090000 {205]) 8432500
Ben Lomand Comm P.0.Box 638 McMinnville TN 37110 (615} 668-1010
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EXHIBIT 1

Queryi
\0
Company DBA Nai__Addinss1 Addiess2 City Stale Zip | Phone
7060 Miramar Ad San Diego CA 334410000 1{619) 693-5400
BLT Technologies, 610 Esther St Ste. H1000 Vancouver WA 38660 360) 695-7000 |
Briltah Communicati 600 Jsllerson Suite 500 Houston X 17002 (713) 680-9911
Budget Call Long Di 180 South Clinton A Rochesler NY 14646 (6818) 787-5279
Bushner-Fiy, Inc. d 62975 Boyd Actes Bend 0R 97701 [(904) 2221534
Business Discount 3780 Kilrgy Aupot _[Suite 200 Long Beach CA 30806 1714) 7387000
Business G,.tions, | 2301 172nd 51. Ste. 101 Lansing IL 60438 (709) 895-0788
Business Telecom, | 4300 Six Forks Rd Ralexgh NC 27609 [319] 510-7000
C-Net Communicali 31075John R Madson Heights  |Mi 48071 810) 6160550
Cahle k Waelsss, In 8218 Lesshuig Pike Vienna VA 22182 (703) 7905300
Calls fou Less, Inc. POB 1550 North Sioux Cy _ |SD 570430000 (800) 2115648
Capital Long Distan 600 Congress Ave. [Ste. 1360 Austin T 78701 (512) 4776568
Caibbean Telepho 12438 Weshington 8 Detro Mi 48226 (000) 0000000
Calholic Telscom, | 80 W/est Bowery  {Sulle 100 IAkron ch 44308- {330 535-0338
Cen'ral Payphone S 1150 Northmeadow{Sulte 118 Roswel GA 30076 (404} 442-7300
Ceniury Tecommuri 208 S. Guadalupe San Maicos X 78667 512) 353-1155
CFW Communicatio 401 Spiinglane  |Stes. 300 W synasbaro VA 229080-198 40) 949-3424
Cheny Communicali 2205 Enderpeise Dr. Wastchsslar m 50154 [(703) 448-7000
CIMCO Communica 18 West 100 22nd |Ste. 109 Qakbrook Terrace JIL 601810000 30) 691-8080
Cincinnali Bell Long 36 East Seventh St. Cincinnati OH 45202 13) 3692100
Citizens Telecome. 300 Bland St POB 770 Bhaglield WV 247010770 {203] 3235764
Clarily Telecom Met 478 Whoelers Farm Milford CcT 064600000 (203) 882-2814
Cleartel Communica 1232 22nd 5% NW Washinglon DC 20037 [202) 463-8500
Coast International, 14303 W. 99ih Stre Lenaxa KS 66215 (913) 8593000
Coastal Telecom Li 2 Riverwap Ste. HE00 Houston ™ 77056 (713) 960-9536
Colorado Rivet Com 4275 E. Sahara Av [Suits € Las Vegas NV 83104 (702] 5415177
Comdata Telacomm 5301 Manfand Way Brentwood TN 37027 {615} 370-7000
Common Conceing, 2722 Easllake Ava. Seattle A 98102
Coemnwnigall, Inc. 13455 Noel Rd. __{Ste. 1000 Dallas X 75240
Communication Net 120 Oflice Patk D1 |Ste. 30 Bimningham AL 352230000
Communication Tel 4350 LaJola Vilag 1Ste. 108 San Diego CA 2122
|{Communications Bi 2200 Abbolt Martin [SuRe 106 Nashvile IN 37215 [615) 385-9657
CommuniGroup of J P.0. Box 940 Jackson MS 39205 {601) 3539118
Computes Telephan 360 Second Ava, Wakham MA 02154 (617} 466-1259
Connect America C 13333 Bilanco Ad. SanAntanio X 78216 (210) 690-3131
CannectOne Comm 711 Westchastes A WHITE PLAINS __ INY 10604- (914] 422-0800
ConQuest Operator 550 Fiantz Rd. S\. 1 Dubfn OH 43017 614} 791-3439
Consolidated Comm 121 South 17th S\ Mattaon L 61339 217) 235-4432
Corporate Services 210 N. Park Ave., P \Wintes Pak FL 32730 (407) 7408575
Corporata Teleman 430 Woodkulif Roa |Ste, 450 Greenville SC 29616 {803) 458-7302
CYC Long Distance P.0. Bax 227 68 Cabarrus Ave. E [Concod NC 280260227 [704) 222-2362
CTN Telephone Ne 7018 St. Ste. 1450 San Disgo CA 92101 (619) 6935382
Cypress Telecommu 11811 North Freew {8th Floor Houston X 77060 (713) 591-3000
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EXHIBIT 1

Quasyi
&

Company Name |[Company DBA Naj __ Address! | Addiess? City State Zip Phone _
D.D.D. Calling, inc. 5120 Woodway __|Ste. 7009 Houston X 77056 [713] 626-1661
DeltaCom. inc. 500 Boulavard S out Huntsville AL 35802 (800) 239-3000
Deltalel, inc. 1030 Deda Blvd, P. [Haitsheld intl Airpor [Allanta GA 30320-581 (770} 715-3936
Dial & Save of Tenn 4219 Latayatts Cen Chantilly VA 22021-120 {203] 631 5600
Discount Natvaik S 120217 Ann Arbor Tt [Suke 101 Deathoin Heights Ml 48127 (313} S82-3001
Discount Utlitiss, L POB 833 Moniicelln in 47960 {2193 5836560
Discounle {Long Di 9040 E xecutive Par Knoxville TN 37323 (615) 631-4300
E astesn Telscommu 366 Pearsal Ave. [Sule Cne Cedashursl NY 11516 (516] 239-5500
E aston Velecom Se 4646'W. Streelsbor Richfield OH 44288 216} 659-6700
E conophons, Inc. 1450 37t Strest Brooklyn NY 11218 (718} 437-8600
Electic Lightwave, 8100 NE Pakwap Vancouver A 939662 (360) 892-1000
EqualNel Corporalio P.0.Box 441005 Houston_ Lal 77244108 (713) 556-4600
Exce! T alecommuni 8750 N. Central Expllock Box #6 Dallas ™ 75231 f214] 663-8700
E2 Phona, Inc. P.0. Bok 4656 Akron 0R 443100000 1330) 434-6666
Fairchild Communic 300 West Service |P.0. Box 10804 _ Chantily VA 22021 (703) 478-5380
Fast Connections, | 2200 RossAve  [STE 3838 __[Dallas X 752010000
Federal TransTel, In 28608 Acton Ad,, Su Bimingham AL 35243
First National Sejvio 1202 W. Busna Vist Evansville iN 47710
Five Star T elecom, | 624 5. Grend Ave [Suile 302 Los Angeles CA [sot17
Flotids Network, U, C/0 MetioCall, Inc. [6910 Richmond HwiAlaxandria va 22306-

Frontiey Communica 180 South Clinton A IRochester NY 14646
Galeway T echnolo 1544 Valwood Park [Ste. 102 Cauoliton % 750060000
GE Capitat Commun 8540 Powers Fetty Atlanta GA 30339 {770) 644-7774
Gaorgia Public Tele 303 Walnutwood Tt Roswal GA 30075 {404} 6420604
Gilatte Global Metw 725 FithAve: 17th Flaor New Yark NY 10022 {212} 9060100
Global Tel Link 2609 Cameran Stis {Mobile AL 36607 {205) 4794500
Global TeleMedka, | 1121 Aldatman Dr._[Suite 200 Alphareiia GA 30202 404) 642-4868
Group Laong Distanc 1451 W, Cypiess Cr|Ste. 200 Ft. Lauderdale FL 33309 305) 771-9696
GST Net 4317 NE Thurston Vancouver WA 986620000 (360) 254-4700
GIE Communicatis 1200 Wanut HitLa lving T 75038 [214) 7140244
G1i Telecom, Inc. 507 N. New Yok A \Winter Park FL 3278390000 (407] 629-2300
{GTN. Caip d/b/a G 2400 West Cypiass [Ste. 205 Foit Laudeidale  {FL 33309 (3065) 491-7200
Gulf Long Distancs, 120 S. McKenzie St Foley L 36535 (334) 95275390
Heartine Camnmuric 1001 Fannin, Ste. 3 Houston X 77002 1713) 9937400
Hebron Communica 3141 N.W. Express |Sth Floot Oklahoma City 0K 731120000 {405) 873-0555
Hertz T echnologies, 5601 Morthwvest Ex Dkiahoma City 0K 73132 {405) 7205019
HiPlans NTS Cam 823 Price Road Pampa X 790670000 806) 6650706
HiRim Commuricali 1771 East Flamingo Las Vegas NY 83118 {702) 734-4898
Highland Communic 950 Main Skrest  [Sute O Warlburg TN 3766870000 . (423] 346-4000
HLE - internet, Inco 19800 MacAthur Bi{Ste. 700 livine CA 927150000 (714] 474-4950
Home Ovners Long 0000 Vantage Bldg. S an Antonie P 78230 [210)525-8162
Host Metwrork, Inc. 9401 Wikshiie Blvd. Beverly Hills CA 90212 (310) 551-5225
IdealDwal Corp. 910 15th St Ste 30 Denver co 80202 (303) 534-030Q
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EXHIBIT 1

Queryl

r'y
Company Neme |Campany DBA zﬁ_ Addiess1 Addings2 City ) Phone
IDT Corporation 294 State SL Hackensack 07601 (201] 928-1000
Inacom Communica 10810 F sinam Daiv Omaha 68154 (402) 392-3300
independent Netwo 2600 Noith Central [Suite 1750 Phoenin 85004 (502) 240-8495
Info-Tel, Inc. 3900 S. Fedesal Bl Sheridan 80110 (800) 732-1170
Inngyative Telecom Two Harrison St. N ashus 03060 (603} 689-8411
Intefcom Intemnation 28050 U.5. Hwy 18(Sle. 202 Cleaiwater 3621 (813} 797-9000
Intelicall Or erator S 2155 Chenaull Ste Carolion 75006 11214) 416-0022
Ier-Tel NetSclutio 120N. {4th St Sta. Phosanix 85034 _|(602) 2525324
Inlercontinsntal Co 1801 S. Federal HigiSute 305 Deliay Beach 334830000 |{561) 274-8044
linterfink T elecommu 1112 Eim St SE. Cavington 30209 [270) 929-1997
International Charity 120 Universily Paik |Ste. 150 Wintes Park 327920000 (407) 678-5455
International Gatevs 15601 West 120h Alsip 605580000 (800) 377-0040
International T slce 417 2nd Ave. W. Seattle 98119 (770] 698-9200
intesnational T elaco 101 Convention Ce [Ste. 1000 Las VVagas 83109 (702} 732-1808
Intesnational T slem 206 €. Maiket St. Lima 45801 (419) 2268158
IXC Lang Diglance, 5000 Plaza On The |Ste. 200 Austin 78746 ___|812)328-1112
J D Sewvices, Inc. 1944 South 3850 Salt Lake City 84104 01) 972-4030
J3 Communications, 304 South Slate Su Dover 19901 02) 7365900
Jery LaQuere 14087 Oid Hickary Antioch 370130000 1515) 941-1659
K ey Cammunication 330 West Spring St{Ste. 101 Columbus 43215 (80Q) 653-0083
iL.D. Seivices, Inc. 13230 East Firaston|[Ste. D-2 Santa Fe Springs 50670 [310] 802-5884
iLO Intemational T 8180 Gisensboro D cLean 22107 (703} 442:0220
1LDC Telecommunic 391 Roberts Rd.  [Ste #4 Oldsmar 34877 (813} 8557511
LDD, Inc. 24 South Minnesota Caps Gliardeau 63702 (314} 651-3373
LDDS WorldCom 201 Enargy Parkwa Lalaystts 105082702 318 261-2552
LDM Syslems, Inc. 900 Comerica Bidg. K alamazoo 49007 14} 63806001
Least Cost Reuting, 18071 €. Edinger, St SaniaAna 192705 {714) 560-8100
Least Cost Bauting. 2944 Heathe: Tral Cleatwates 1346210000 {813) 797-7850
Lang Distance Bifin Capda! Conter 206 N, \Wabasha St|St. Paul 55102 [612) 222-1501
Lang Distance Dire 1 Blue Hill Pl2. 1430 Poail River 10966 [720) 698-3200
|Long Distance intes 888 W. Andrews Av R\, Lauderdale 3016 (305) 522-3300
[Long Distance Man 611 Broadway Paducah 42001 (502) 4436325
{Long Distance of Mi BB01 Conant Ave. Hamiramck 48211-140 (313) 8735500
Long Distance Who 1401 Wison Blvd. 1 Aringlon 22209 (703} 243-4600
Lyrhn Communicati 3162 Noith Broadw Chicago 60657 (3121 9289600
Matix T elecom, Inc 8721 Airport Freewa Fol Worth 76180 {817)581-9360
Maxima Communica P.0.Box 38114-304 Houstan 17032 [615) 244-3270
Mcl.eod Telemanag] 221 Third Ave. S.E. [Towwn Cantra, Ste. 5iCedar Rapids 524010000 [319] 286-7000
[Menidian Telecom € 3490 Pledmort Roa|Suite 600 Atlanta 1303050000 [404) 863-6550
IMIDCOM Commuri 19675 West 10 MilejSuite 100 Soulhfield 48075- (248} 9453445
IMinimum Rate Prics 300 Bioadacres D1 1P.0. Box 8000 Bloomfield 07003 (201) 338-1200
MTC Telmanageme 1304 Southpoint B Petaluma 94954 (707)762:9600
MYC Network, Inc. P.0. Box 52652 Adlanta 30355 (404) 848-9895
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EXHIBIT 1

Query?
&
EEEFZ'&B« Company DBA z& Addrassl Addiess? City Stale Zip Phons
Nalional Accounts, 119 Cheny Hll Rd. Parsippany NJ 07054 [800] 235-3530
N aticnal Communic 16East 3MthSt.  |19h Flom New York NY 10016 [212] €83 8585
National T elephone 2801 Noith Main St Irvine CA 92714 (714) 251-8800
NET el Caporation 11921 Figedom Diri {Suits 550 Reston VA 201300000 (407) 7408575
NeTel, Inc. 6300 NE First Ave. Fort Launderdale  [FL k <Kk, ) (954} 7769100
Network Amersica, | P.0. Box 654 Carme! IN 46032 (387)575-1104
Network Cummunic 606 E. Magill St. Longview L 75601 - (954) 764-5093
Netwak Enhanced 12340 Santa Morac [Rm. 300 Los Angales CA 900250000 (310)973-3155
Network Long Dista 525 Florda St. Baton Rauge LA 70801 504) 343-3125
Nelwosk Operator § 1SV, Tyler Ste. 260 Longview X 75601 903) 758-3350
Nelwotk Plus, tnc. 234 Copeland Stree Quincy MA 02169 517) 785-4000
New Century Teleg 8180 Gieensboro D |Suite 700 McLean VA lwm“cm. [703) 7141322
New Media Teleco 4225 Exscutive Sq [Suile 1070 lLalolla ca 92037- [619)558-3333
Nextar Communicati 2424 N. Fedesal HigiSuite 450 {Boca Raton fl 33431 - [561) 417-3N17
Narlight, inc. 275N. Corporate D1 |Brookfisld Wi 53045 {414) 7923700
Norstan Netwaoik S |2955 Xenum Lane [Sule 20 {Plpmouth IMN 155441 612} 420-1700
North American Co tt: Linda B. Hetlin|101 West 11ih Strs [Kansas Citp MO 64105 [816] 474-4600
Noith American inT 14100 San Pedra  [Suite 400 San Anlonio X 78232 [210] 352-1404
North American Tel 1117 Perimeter Can{Ste. 510 E ant Atlanta GA 30338 [707)677-5773
Northwsst Communi 27501 SV/ Parkway Wisonville 0R 97070 03) 570-8160
HOSVA, Limited Pa 6701 Democtacy Bl|Ste, 811 Bhthesda MD_ j20817 ]800) 772-4667
NOW Communicati 713 Counlry Place Jackson MS 392080000 {601} 3391110
N7l Telecom, Inc. 101 Convention Ce [Suite P-125 Las Vagas e 89109 [702} 7341160
GLS, Inc. 1030 Cambridgs Sq Alpharetta GA 302010000 [770) 752-9266
Oncor Communicati Two Democracy Ce{6903 Rockledge D1 [Bethesda med_ |20817- [214) 502-6430
(Ona Step Biling, In 16100 Fairchild Dr. |Bldg F-104 Claarwates FL 346220000 {868) 837-3899
One To Ons Comm 961 Government S1.|Suite 500 Mobls AL 3656040467 [334) 423-4121
OneStar Long Dista 1110 Professional B Evansville N 47714 1812) 471.5870
Ogerator Seyvice © 5302 Ave. QSt Lubback IX 79412 1600} 747-2474
Optex, Inc. 4080 Dlazes Parkwa Dubin OH 43017 1614) 7938443
OPTICOM 901 Congressional Carmal N 46032 [317)843-1300
10pus Correctional, | 119 Haibed Stieet Framingham MA 017020000 {508) 875-4444
Oveilook Communia 26839 Paces Ferry R |Ste. 500 Atlanta GA 30333 [404) 432-6800
PV.Tel LLC 1003 Radchiff Ava Kingspart N 37664- [423) 378-4007
Pante! Comsunicati 806 Lawnwood Ave DeKalbs L B0115 [815) 748-5488
Pay Tel Communica 9A Oak Branch Ds. Gresnshoto NC 274070000 (910 852-7419
Pennsylivania Allern 218 Maple Ave. Greenshurg FA {5601 {412) 836-5800
Phoenny Network, 1 1687 Cols Bivd. Golden CO 80401 1303} 205-3532
Phone One, Inc. 135 \West Central Bl[Sle. 1050 Qrlando FL 32801 {800) 333-3000
PHONETIME. Ine. 30-60 Whitestone E 'whieslone NY 11354 {718} 939-3000
Positive Impact, Inc 1000 Makel St.  |Paik Plaze Buildng [Chattanooga N 37402-261 423) 265-0615
Prefered Canier Ser 500 Grapevine HighiSute 300 Hurst X 76054 [214) 753-1378
Piemiete Communic 3193 Peachliee Rd{Sts. 400 Atlanta GA 0326 (404) 237-2911,
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EXHIBIT 1

GQueryl
Addiess] Addrass? City State _2ip Phone
Primus T elecorwnun 8180 Gresnsbaro D MCLean VA 21 [203) 848-4526
Piolessional Commu Rt. 3 Box 656 Brucelon Mils \ad 26526 (600} 296-7030
Piovidian Group, In 10175 Slater Ave,  [Suite 200 Fountain Vaflay CA 927080000 (868) 7768427
PSP Maiketing Gio 2829 Lakeland Di. Jackson MS 33208 800) §20-0020
QCC, Inc. 8829 Bond St. Ovesland Park KS 66214 (913) 4921230
Quest T alecommunt 242 Falcan O1. Foresd Park GA 200500000 [404} 608-6000
Qwest Cor murécat 555 Seventeenth S Denvery 2 1] 180202 [303) 291-1400
RCN Long Distance 105 Camegie Cents Princelon NJ 08540 1(609] 734-3750
ARV Enleiprites, In 1132 Bishop St, Pe Honolulu HI 96813 (808) 523-0000
$BA. Inc. 21185ecand Ave. Minne apofis MN 55404 {612} 828-1020
Seculy Telecom C 1209 W. Nosth CanitSuite 300 Grand Praine | b3 75050 [214) 968-3737
Shated Communical 1095-25 5t SE Ste. 201 S alern OR 97301 (503) 393-7000
Smarl ak TeleSesvi 1640 Squth Sepulv [Suite 500 Los Angeles CA 90025 [310] 444-8800
SNET Amesica, Inc. 127 Washinglon Av North Haven CT 06473 (800} 808-7636
Southeastem Netw {500 Royal Parkway Nashvile N 372143683 [§15) B74-6000
Southein Communi 5 Narth Third St. St Memphis TN 38103 (301} 523-7236
Southemiet, Inc. 1801 Pennsyivania ashingiton DG 20006 [(202) 972-1600
Southwastern Bel G 1651 Notth Collins _[Suite 220 Richardson TX 750800000 __mum_ 497-0152
Speer Vilual Media, 3201 Dickerson Pik Nashvile TN 372070000 15) 6506600
Sprint Spechum L P 4300 Main St 12hFL Kansas Citp MO 541120000 [816) 559-2516
STA Telecommunic 10300 N. Central Ex{Suls 350 allas ™ 75231 (214) 3659800
Star Link Communic 1106 S. SantaFe T uncanvile TX 75137 214) 296-6342
Statink Communica 601 Gateway Bivd. [Ste. 260 South San Francisc [CA 94080 [415] 863-3650
Stallec, Inc. 10411 Motos City Dt Bethssda MD 20817 (301) 365-8959
Sterfing Internationa 9620 SW Barbut Bl {Suite 330 Postland DR 972130000 503) 244-3053
Suategic Aliances, 1959 Sloan Flace, St, Paul MN 55117 (612} 778-9093
Switched Services 700 San Jacinto Cs [98 San Jacinto Blvd|Austin X 76701 512) 4332400
7-Netit, Inc. 67 Invemess Drive_[Suite 100 Englawood Lole] 801120000 (303} 790-9111
Taiget Talecom, In 155 Wilowbook Bly Wayne NJ 07470 (201) 256-1600
TEL-LINK of Tenne 2581 Piedmont Rd. [Ste. c-1135 Atlanta BGA 130324- 1{988] 404-5465
Tel-Save, Inc. dfb/ 5805 AL 202 New Hops PA 16338 f215) 8621500
T elaleasing £ nerps 1429 Massaro Blvd, Tampa FL 33619-000 (813) 623-3545
Telco Paitners, inc. 900 Comerica Buldi Kalamazoo Mt 490070000 688) 305-3141
Telcom Netwiork, In 25 5. MagnaliaAve Orando FL 32801 1407) £49-6555
i Telcom One, Incotp 1300 Jotie Blvd.  {Sulte 215 Gak Biook IL 60521 {630} 571-2700
Tele-SyS, Inc. d/b/ 130 Faitbanks Plaz Dak Aidge TN 3760 (615) 482-2140
Tedec, Inc. 14102 Farley Redlord Ml 482330000 313] 427-9520
Telscare, Inc. 444 L afayetie Ad Noblegsville IN 46060 317) 7767654
Telecom Ameica, | 1321 South J0th Av[Holywood FL 33020 [854) 927-3555
T elecommunication 905 Rosenbeig Galvesion ™ 77650 (615) 762-3535
TeteHub Netwaik S 1375 TriState Paik [Suite 250 Guines L 50031- 1942] 599-1000
Yelephone Compan 3675 . Lake Many Lake Mary FL 327460000 (407) 328-5002
Telescan, Inc. 204 1/2 . Qaklan Johnson City TN 37602-410 (615) 282.5043
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EXHIBIT 1

Queryl

|_Company Name {Company DBA Nad __ Addessi Address2 City State Zip Phone
TelOne Telscommu 1001 €. Southmore [Suits 6500 Pasadena X 27502 [713) 9705000
Telscape USA, Inc. 4535 Soulhwest Fr_|Suite 800 Houston TX 7027 [713) 9680368
T eltrust Communica 221 N. Chatias Lind Salt Lake uT B4116 {801] 535-2000
Tennessee Phone 4918 Charolte Ave. Nashvills TN 372090000 (615) 298-3330
T he Fuist Gioup, In 459 Oakshade Ad Shamong NJ 08088 609] 268-8000
The Inswance Spe 4408 Briarvwood Rd. Kingsport TN 37654 (423) 268-6369
The Phoner . Inc, 1 Nesharniny Interpl{Suite 105 Trevose PA 190530000 {215) 244-4334
Theifty Call, Inc. 500 Catson Circle  |Ste, 300 San Marcos X 78666

Time Wainer Comm POB 210706 N ashvile N 372210000

TLX Communication 263 Thid St Ste. 2 Baton Aouge LA 70001 {600) 324-1500
TMO Communicalio 14415 N. 73rd. SL Scoltsdale A2 95260 [602) 9516100
Total National Com 1001 Fannin Ste. 300 Houston T 17002 (713) 5226008
TotalTel USA Com Overlaok at Great N[150 Clova Rd., 8th_[Little F alls NJ 07424 201]812-1100
Touch 1 Commuric 100 Brookwood Rd. Almote AL %502 [334) 3656-8600
Touch 1 Long Dista 100 Brookwood Rd. Almore AL 36502

Trans National Com 133 Fedsial St. Boston MA 02110

Transcommunicatio 6025 Lue Hwy 402 Executive Park [Chattancoga TN 742

TiasComU.5.A., In 200 E ast Broward BiSte. 2100 Ft. Lauderdals L 33301 {954) 763-4000
TTi National, Inc. 515 E ast Amite SI. Jackson MS 39201 {601) 3608600
T'W Communication 666 B aket St Ste. Costa Mesa CA 92626 {714) 4354150
U S WEST Imsrpais 1999 Broadway __ [Ste. 700 Denver ca 80202 1300 293-6326
U S West Long Dist 1801 Callforrvia 26th Floor Dénvet Co 802020000 (303} 672-1057
1.5 Long Distancs, 9311 San Pedso, St San Antonio 1X 78216 (210) 525-3835
U.S. Digtal Networ 85750 Sudlep Rd Manassas VA 22110 (703) 3634908
U.S. Nedwosk Telac 12128 Wanior Dr. Knoxvills_ N 379220000 (423156889032 |
U.S. Osuis Coiporali 9828 Stemmons Fre : Dallas [P 75247 14) 6404110
U.S. Republc Com 4B00 Sugar Grove [Suite 410 Stalford ™ 774770000 (713) 491-2370
U.S. Telco, Inc. 5215 0Conner __[Sulle 310 iving % 750330000 972) 508-3248
UniDial Incoiporate 12910 Shelbyvills A |Ste. 211 Lousvile KY 40243 (502} 244-5665
United Commumicati 401 N. Michigan Av [Suite 206 Chicago fL 50611 1312) 440-8440
United T-elephone L 340 Edgeemont Ave. Bristol TN Enogca

Urded Wels, Inc. 7000 Squibb Ste. 3 Mission KS 66202

LS South Communi 200 Galleria Parkwa rta GA 30333 (404) 953-1520
US WATS, Inc. 111 Piasidential Biv|Sude 114 Bale Cynwyd PA 19004 [610) 560-0100
USA Caling, Inc. 3 Piedmont Center, 13565 Piedmont Rd, jAtlanta GA 30305 404) 842-2100
USA Global Link, In 50 N. Third St. F aifisld 1A 525560000 {515) 472-1550
USA Teie Corp. 351 S, Cyprass Ad. |Suite 400 Pompano Beach _ [FL 1330690000

USN Communicatio 2 Pepn Plaza Ste. 1700 News York NY 1012 212

UStel, Inc. 2775 South Rainbo Las Vegat NV 83102 {702] 247-7400
USX Consultants, In 1509 Muiiel St Pitsburg PA 15203 [412) 433:3901
UTC Lang Distance 120 Taylor St. Chapel Hill N 370340000 (615) 941-5400
Value Added Comm BODN. Jupiter Sta. 200 Plano TX 76074 (214} 422:1848
Value Tel, Inc. 1841 Centre Poink Napervite IL 60563 {708) 505-0005.

Page 7

1/20/98



EXHIBIT 1

Quespl

Juo:._nm% Name |Company DBA z& Address] Addiess2 Cily State Zip Phone

VarTec Telecom, In| 3200W. Pleasant Lancaster % 15165 (214) 2307200
VIP Telephone Net 1366 Greensprings |Suits 500 .Tinonium MD 21093 [410) H60-6600
Vista Group Inlemat 821 ‘Westpoint Park \Wastlake OH 441450060 (800) 741-6000
Voyager Networks, \Wall Street Plaza 88 Pine S. 7th Floor [Nev: Yaik NY 10005 (212) 571-2000
WATS Intenational 12 Executive Camp Ste. 360 New Cheny Hill — [NJ (080020000 (800) 4219287
IWestern Uron Cam 6200 South Quebs Englewond co 80111 (303) 489-B237
Westinghous. Cam 902 Brinton Rd Pittsburgh PA 15221 {412) 244-6800
\WinStar Gateway N| 8565 Nosth Stemmo|Ste. 1100South _|Dallas X 75247 214) 672-4894
Woiking Assets Fun 701 Monigomery St. San Francisco CA 94141 {415) 788-0381
World Telecom Gro 1091 North Shaielin Mountain View CA 34043 [415) 6944977
'Word Wide Comemu 3300 Paradise Rd. LasVegas NV 83109 {702) 796-1000
{WorldLink Communil 2633 Paces Ferry R{Ste. 500 Atlenta GA 30339 (600} 5461778
(W/orldT e Services, | 151 Kalmus Drive, Costa Masa CA 926265962 (714] 727-0300
PALCONNECT Servi 411 Eagleview Bivd Extan PA 19341 {000) 000-0000
Xtacom, Inc. 935 W. Chestruit, S Chicago L 650622 —_2 2)243-8860
2-TEL, Inc. 4403 S.E. 16th Plac|Ste. H#1 Cape Coral R 333040000 (6800) 8007275
Zenex Long Distan cfa Telecom Piofes|2912 Lakeside Di. |Oklahoma City JoK 73140 |[40%) 749-9393
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LONG DISTANCE
'(oatmuedl'

EqualAccess |

CHOOSING A ‘
LONG DISTANCE
COMPANY.

Tl

Cnswmemmthsmtawtte :

= dﬁmﬂmisacha:gehach
mbeqtmdmge:rudeh

COMPANY COD‘E
DIALING

Mmylongdianmcmqmes :

feature a variety of special *
rates, particulasty in the aress
of "distance" and “me of

day" Youdo not necessarily

havetomfhnmofyumj

preferred “14° longdktamp

cmpeny. Instead, you can'vse :

Onmpanycodebmlhg.
Here'show it works:

e Dmlﬁieﬁy‘c-digtm of 7"
: disanicecomp:

pany =
' W&h&u&&&md- :

"Esmgsont}uspaw
9 'Dtmdia!lﬂhemmde

. _+ﬂ|eplmmberfora~ -‘

;o diretdialed cilor 0+
Cu ﬂlemmdé-o-thephme
" mamber fir 3 creditcand, -
'dh&drw
:-'mmbuall.

Y3

".'0 Youtq-ﬂwlbexéwd 2

ﬂlwghﬂ:emngnnyyw
'fﬂveufecﬁ:i.

Someofﬂ\equlmlmtg
distance companies on the™: - . .

; . chart below acrept company -

. code dialing without a peevi-

A-ouslymgdtmmt.Some
compenies may redmire that -
yon set up an sopumt with
ﬂnnheﬁgeywmnqseﬁm

: ‘ code,, 'I'I:isdutmhsuim
.mm.:pmi‘

| cation of this.dipectiuy:, Some-

omnpansmymlongeoﬂet
'Imgdislanmse:vlce. ‘Others ~

-

may offer service, but may not
wish to be listed. Companies
listed may serve some, bat not
aﬂwstomersm&nsama.

PAY TELEPHONE
DIALING ’

T telephones vary, 30 pay tele-

1 phone users should check the
mskudionca!&postedun

‘INTERNATIQNAL A

DIALING

EXHIBIT 2
D EELLSOUT,
Tim BliSanat ".Caﬂm.gr‘

may beused fercalls o
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LONG DISTANCE MARKET SHARES

This report presents information on access minutes, presubscribed lines, and revenues for long
distance telephone companies. Company shares of the long distance market are presented for each of
these measures. Market shares are also reported according to each measure for the residential portion
of the long distance market, and according to revenues for the international portion of the long distance
market.

1. INTERSTATE CALLING MINUTES

“Switched access minutes” provide one measure of the volume of traffic carried on the public
switched telephone network. Long distance telephone companies ordinarily access the distribution
networks of local telephone companies at both ends of long distance calls. Access minutes are a
measure of the number of minutes that long distance companies need to access local lines in order to
complete long distance calls for their customers.

For each conversation minute of a long distance call there are typically two access minutes, one
on the originating end and one on the terminating end. Some calls, however, such as 800, 888, WATS,
and international calls generate access minutes on only one end. Access minutes are not measured for
calls made on private telecommunications systems and on leased lines.

Column 1 of Table 1.1 shows total interstate, including international, switched access minutes
reported for all long distance carriers by the National Exchange Carrier Association (NECA). Interstate
calling has grown steadily, with access minutes more than tripling, since this information was first
measured in the third quarter of 1984. Overall economic growth, price reductions, and extensive
advertising have contributed to this growth.

With few exceptions, terminating access minutes, which do not include dialing and call set up
time, equal long distance conversation minutes. Table 1.1 Column 2 shows the number of terminating
interstate access minutes reported for all long distance carriers by NECA since 1986, when terminating
minutes were first reported separately. Since the third quarter of 1986 terminating access minutes have
nearly tripled.

Columns 3 and 4 of Table 1.1 show AT&T's reported total access minutes and terminating
access minutes. Columns 5 and 6 show AT&T's market shares of total access minutes and terminating
access minutes. Since mid 1984, AT&T's traffic has grown at a rate slower than the industry average.
AT&T's minutes have doubled during that period while the minutes for other carriers increased almost
ten fold. Asaresult AT&T's share of long distance access minutes has decreased 38% since the third
quarter of 1984.



TABLE 1.1 - INTERSTATE SWITCHED ACCESS MINUTES

(FIGURES SHOWN IN BILLIONS)

TOTAL INDUSTRY AT&T AT&T'S SHARE OF
ACCESS | TERMINATING | ACCESS | TERMINATING ACCESS | TERMINATING
MINUTES |  MINUTES MINUTES |  MINUTES MINUTES MINUTES
1984 THIRD QUARTER 375 316 18.1 842 %
FOURTH QUARTER 396 31.8 18.2 80.2
1985 FIRST QUARTER 396 3258 19.0 83.0
SECOND QUARTER 415 333 19.2 80.3
THIRD QUARTER 428 33.8 19.4 78.9
FOURTH QUARTER 433 33.4 19.2 774
TOTAL 1985 167.1 133.3 77.0
1988 FIRST QUARTER 430 34.2 19.9 795
SECOND QUARTER 448 347 202 775
THIRD QUARTER 467 267 35.8 207 766 777 %
FOURTH QUARTER 485 276 35.9 206 740 747
TOTAL 1986 183.1 140.6 815
1987 FIRST QUARTER 512 289 374 214 729 74.2
SECOND QUARTER 52.5 207 386 221 737 74.2
THIRD QUARTER 55.0 309 39.2 223 712 721
FOURTH QUARTER 57.0 323 40.1 26 704 70.1
TOTAL 1987 215.7 1218 155.3 88.4
1988 FIRST QUARTER 59.0 33.4 412 233 69.8 69.9
SECOND QUARTER 596 336 411 23.0 69.0 68.5
THIRD QUARTER 62.1 34.9 423 236 68.2 67.6
FOURTH QUARTER 64.0 35.9 43.0 236 67.2 65.8
TOTAL 1988 2446 137.8 167.6 93.6
1989 FIRST QUARTER 66.2 37.3 442 245 66.8 65.7
SECOND QUARTER 68.5 38.1 444 245 64.8 64.4
THIRD QUARTER 69.7 38.6 449 247 64.4 64.1
FOURTH QUARTER 726 40.0 464 253 63.9 63.3
TOTAL 1989 277.1 153.9 1799 99.0
1990 FIRST QUARTER 747 412 474 25.8 63.0 62.5
SECOND QUARTER 75.8 419 47.1 257 62.1 61.5
THIRD QUARTER 779 434 487 26.4 62.5 60.9
FOURTH QUARTER 791 431 498 278 63.0 64.5
TOTAL 1990 307.4 169.6 1926 105.8
1991 FIRST QUARTER 79.2 43.4 49.9 27.1 63.0 624
SECOND QUARTER 81.9 449 50.5 26.8 617 59.6
THIRD QUARTER 826 45.1 51.2 27.1 61.9 60.1
FOURTH QUARTER 84.4 46.4 524 279 62.1 60.0
TOTAL 1991 328.0 179.8 204.0 108.8
1992 FIRST QUARTER 85.6 477 53.3 286 622 % 59.9 %
SECOND QUARTER 86.5 48.2 51.9 27.9 60.0 57.8
THIRD QUARTER 87.9 491 53.0 28.4 60.3 57.9
FOURTH QUARTER 89.8 50.4 535 28.8 59.7 57.1
TOTAL 1992 349.7 195.4 2117 1136




TABLE 1.1 - INTERSTATE SWITCHED ACCESS MINUTES

(FIGURES SHOWN IN BILLIONS)

TOTAL INDUSTRY ATET AT&T'S SHARE OF
ACCESS | TERMINATING ACCESS | TERMINATING ACCESS TERMINATING
MINUTES MINUTES MINUTES MINUTES MINUTES MINUTES

1993 FIRST QUARTER 90.6 51.0 55.5 20.7 61.3 58.1

SECOND QUARTER 91.2 51.9 55.0 209 60.3 57.6

THIRD QUARTER 93.6 54.8 56.3 31.4 60.2 §7.2

FOURTH QUARTER 95.9 56.4 56.8 31.9 59.3 56.6
TOTAL 1993 371.2 2141 2236 122.8

1994 FIRST QUARTER 98.7 58.2 59.0 314 59.8 53.9

SECOND QUARTER 97.9 58.3 §7.7 311 59.0 53.3

THIRD QUARTER 101.9 60.9 58.5 326 57.4 53.5

FOURTH QUARTER 102.¢ 62.0 59.5 333 §7.9 53.6
TOTAL 1994 401.4 239.4 234.7 128.3

1995 FIRST QUARTER 105.6 63.8 59.9 33.6 56.7 §2.7

SECOND QUARTER 106.8 64.7 59.3 33.5 55.5 51.8

THIRD QUARTER 108.0 66.7 59.8 34.4 54.8 516

FOURTH QUARTER 110.6 67.5 60.8 34.6 55.0 51.2
TOTAL 1995 431.9 262.7 239.8 136.1

1996 FIRST QUARTER 115.7 71.2 62.4 359 54.0 50.5

SECOND QUARTER 114.7 71.5 60.2 351 52.4 49.0

THIRD QUARTER 117.8 74.1 60.7 365 51.5 48.0

FOURTH QUARTER 120.5 76.2 61.7 35.6 51.2 46.7
TOTAL 1996 468.7 293.0 2449 142.1

1997 FIRST QUARTER 1227 76.9 63.9 371 52.1 48.3

SECOND QUARTER 124.8 79.4 63.2 371 50.7 46.7

THIRD QUARTER 124.9 78.8 65.3 38.6 52.3 48.9




2. PRESUBSCRIBED LINES

A telephone line is said to be presubscribed to the long distance carrier that receives the ordinary
long distance calls placed on that line. In areas where equal access is available (areas now covering
more than 99% of the nation's lines), customers may choose a long distance carrier. Thereafter, all of
the customer's long distance calls are routed to the chosen carrier unless the customer alters normal
dialing procedure. For example, the customer might dial a special code to reach an alternate long
distance carrier. In areas where equal access is not yet available, all lines are considered presubscribed
to AT&T. By the end of 1996, more than 600 companies were providing long distance service to their
own presubscribed customers. If all resellers were included, the number of long distance providers
would exceed 800.

Information on the number of lines presubscribed to each long distance carrier was collected by
NECA because FCC rules required NECA to recover certain expenses from the larger long distance
carriers. A long distance carrier "qualified" for paying these expenses if the number of lines
presubscribed to the carrier equaled or exceeded .05% of the nation's presubscribed lines. NECA filed
information semi-annually with the Commission. This information is summarized in Table 2.1.
Following passage of the Telecommunications Act of 1996, the FCC changed its rules on universal
service. At the end of 1996, NECA stopped collecting the presubscribed line data used in this report.
As aresult, information for December 1996 is the last presubscribed line data collected by NECA.

As of December 1996, NECA reported 158.7 million presubscribed lines in the United States.
Special access lines, WATS lines, 800 lines, and other specialized lines are not included in the counts
of presubscribed lines. In addition, there are some customers who decide not to choose a long distance
carrier and some customers who have toll-restricted lines. Those lines are also not in the count of
presubscribed lines.

Table 2.2 lists the market share of presubscribed lines for the top four long distance carriers
individually and a composite market share for all other carriers. As of year end 1996, about 63% of the
nation's lines were presubscribed to AT&T, 15% to MCI, 7% to Sprint, and 3% to WorldCom (formerly
known as LDDS/WorldCom). Over six hundred smaller carriers serving about 19.2 million lines
accounted for the remaining 12% of the industry.

Table 2.3 computes the annual rates of growth of presubscribed lines for the top four carriers
individually, an annual growth rate for the remaining carriers, and an annual growth rate for the total
number of industry lines. The annual growth rates are based on twelve month intervals. Because the
information was first made available in December 1987, no annual rates of growth could be calculated
until December 1988.



TABLE 2.1 - PRESUBSCRIBED TELEHONE LINES BY CARRIER

DEC 9 JUNE 96 DEC 86 JUNE 96 DEC 84 JUNE 94
[TOTAL NUMBER OF CARRIERS
[WITH PRESUBSCRIBED LINES 621 582 583 549 511 454
[TOTAL NUMBER OF QUALIFYING CARRIERS 45 43 44 36 35 20
[TOTAL NUMBER OF NON-QUALIFYING CARRIERS 576 539 539 513 476 425
QUALIFYING COMPANIES 1/
AT&T COMPANIES:
AT&T COMMUNICATIONS 100,177,257 99,590,355 101,138,762 102,502,271 103,957,425 102,421,563
ATST ALASCOM, INC. 2/ 224,192 222,144 218,135 232,525 228,074 222,142
MCI TELECOMMUNICATIONS CORP. 22,938,608 24,338,086 23,911,437 23,458,534 22,040,062 22,286,410
SOUTHERNET
TELECOM*USA
TELECONNECT
|sPRINT 11,788,717 10,905,940 0,784,388 9,589,768 0,467,909 9,244,159
LA CONEXION FAMILIAR, INC.
LONG DISTANCE/USA
MWORLDCOM 3/ 4,207,498 4,110,753 4,088,816 3,663,433 1,954,198 1,831,304
ADVANCED TELECOM CORP. (ATC)
AMERICAN NETWORK
CLAYDESTA DIGITAL
COM SYSTEMS DBA SUN DIAL
T
METROMEDIA
MICROTEL
MID-AMERICAN
NATIONAL TELECOMMUNICATIONS
NTS (NATIONAL TELEPHONE SYSTEMS)
TELUS/TELTEC SAVING
TOUCH-1 LONG DISTANCE 320,571 161,143
WILTEL &/ 960,004 677,430
MFS INTELENET, INC. 211,085 177,648 106,489
EXCEL TELECOMMUNICATIONS, INC. 3,792,171 3,313287 1,496,953 223235 75,543
LCI COMPANIES:
LCI INTERNATIONALMITEL &/ 2,244,192 1,066,532 1,227,925 840,968 638464 614,937
LCI CORPORATE TELEMANAGEMENT GROUP 85,868
LCIUS SIGNAL CORP. 6/ 128,305 121,445 114,026
FRONTIER COMPANIES: 7/ 2,050,019 2,007,182 2,348,301
FRONTIER dba ALLNET COMM. SVC., INC. & {1,334,100) (1317.313) (1,548,658) 1,650,206 1,334,360 1,078,577
FRONTIER COMMUNICATIONS INT'L &/ (488,074) (441,493) {436,608) 365,841 283,372 278,542
FRONTIER COMM-NORTH CENTRAL REGION 10/ (134,721) (150,661) (161,242) 154,038 132,948
FRONTIER OF THE GREAT LAKES 11/ (93,124) 97.277) {95,633) 88,043 84,141 80,573
FRONTIER OF THE WEST 12/ (90,438) (106,159) 133,300 137,489 144,240
NET AMERICA LONG DISTANCE 783135 597,251 304,391 223844 105,855
TE LONG DISTANCE CO. 733,558 169,609
LE & WIRELESS COMMUNICATIONS 625,367 584,802 543617 524,014 524,153 537,919
ELEFONICA LARGA DISTANCIA 470,267 458,783 452,017 444,205 441,467 446,390
U.S. LONG DISTANCE/ZERO PLUS 356,932 276,153 212,614 149,308 116,602
UNITED TELEPHONE LONG DISTANCE 289,380 471,687 517,379 545,189 572,010 612,991
OUCH 1 COMMUNICATIONS 209,905 149,392 134,779 108,550
ITIZENS TELECOM 206,658 141,636
LONG DISTANCE SAVERS 185,247 170,359 158,001 151,473 141,607 128,716
BUSINESS TELECOM , INC. (BTI) 177423 171,230 146,118 132,196 121,822 100,808
INTER CONTINENTAL TELEPHONE 160,084 117,780 134,572 120,932 99,033 84,534
L.D. SERVICES, INC. 143,601 116,239 99,557 90,774
ASTAL TELEPHONE COMPANY 141,358 133,108 97,917
INATIONAL TELEPHONE COMMUNICATIONS, INC. 139,185
ARTEC TELECOM, INC. 137,594 116,808 120,832 136,568 122,991 130,738
INCINNATI BELL LONG DISTANCE INC. 134,508 120,710 115,398 102,634 102,163 02,302
ENERAL COMMUNICATIONS, INC. 130,094 124,969 119,883 102,813 102,528 102,202
TEL LONG DISTANCE 127,563 78,401
ISWITCHED SERVICES COMMUNICATIONS 13/ 126,721
ELAMERICA, INC. 124628 122,083 115,403 109,463 105,053 100,262
\TX TELECOMMUNICATIONS SERVICES 122,297 119,843 118,637 113,466 107,979 110,023
NE CALL COMMUNICATIONS 120,952 110,352 93,613 78,328
MERIVISION COMMUNICATIONS 117,120
ENTURY AREA LONG LINES 116,708 104,143
CCESS LONG DISTANCE 107,423 101,914 90,562 81,438
1 (ONCOR) 106,742 116,046 128,209 148918 161,085 163,972
INTERNATIONAL TELECHARGE
MMONWEALTH LONG DISTANCE (CLD) 103,421 100,349 139414 146,663 147,045 125,682
ERICAN TELCO, INC. 99,806 89,763 83,402
HEARTLINE 97,531 118,455 117,739 72,803
CC LONG DISTANCE CORPORATION 87,667 80,795 79,652 74,482
MATRIX TELECOM 85,971 89,689 91,031
RESCOM INTERNATIONAL, INC. 84,766
DELTACOM LD.S. 83,580
NSTAR GATEWAY NETWORK, INC 100,991 86,652
IMIDCOM COMMUNICATIONS 70472 81,396 102,076
COMMUNIQUE TELECOM 188,295 197,874
RLDXCHANGE 14/ 140,610 127,839 156,055 70270
HERRY COMMUNICATIONS 104,367 93,746
LINTEL (LINCOLN) 79,281 81,010 85,496 88,136
ONIC COMMUNICATIONS 15/ 114,041
TELESPHERE NETWORK 15/
PUERTO RICO TEL-COM
INETECH COMM, US WEST
TOTAL QUALIFYING CARRIERS 154,461,869 152,080,868 149,232,439 146,960,164 145,317,426 142,215,682
NON-QUALIFYING CARRIERS 4,210,374 3,920,356 3,368,738 3,384,888 3,161,902 3,013,060
TOTAL INDUSTRY PRESUBSCRIBED LINES 158,672,243 156,001,224 152,601,177 150,345,052 148,479,328 145228742




TABLE 2.1 - PRESUBSCRIBED TELEPHONE LINES BY CARRIER

DEC 93

JUNE

DEC 92

JUNE 92

DEC 91

JUNE 91

[TOTAL NUMBER OF CARRIERS
[WITH PRESUBSCRIBED LINES

[TOTAL NUMBER OF QUALIFYING CARRIERS
[TOTAL NUMBER OF NON-QUALIFYING CARRIERS

27

412

28
384

414
28

425

24
401

356

24
331

QUALIFYING COMPANIES 1/

JAT&T COMPANIES:
AT&T COMMUNICATIONS
AT&T ALASCOM, INC. 2/
MC! TELECOMMUNICATIONS CORP.
SOUTHERNET
TELECOM*USA
TELECONNECT
[SPRINT
LA CONEXION FAMILIAR, INC.
LONG DISTANCE/USA
[WORLDCOM 3/
ADVANCED TELECOM CORP. (ATC)
AMERICAN NETWORK
CLAYDESTA DIGITAL
COM SYSTEMS DBA SUN DIAL
T
METROMEDIA
MICROTEL
MID-AMERICAN
NATIONAL TELECOMMUNICATIONS
NTS (NATIONAL TELEPHONE SYSTEMS)
TELUS/TELTEC SAVING
TOUCH-1 LONG DISTANCE
WILTEL 4
MFS INTELENET, INC.
JEXCEL TELECOMMUNICATIONS, INC.
LCt COMPANIES:
LCI INTERNATIONAL/LITEL &
LCI CORPORATE TELEMANAGEMENT GROUP
LCI/US SIGNAL CORP. &/
FRONTIER COMPANIES: 7/
FRONTIER dba ALLNET COMM. SVC.,, INC. &/
FRONTIER COMMUNICATIONS INT'L &/
FRONTIER COMM-NORTH CENTRAL REGION 10/
FRONTIER OF THE GREAT LAKES 11/
FRONTIER OF THE WEST 12/

LEFONICA LARGA DISTANCIA

U.S. LONG DISTANCE/ZERO PLUS
UNITED TELEPHONE LONG DISTANCE
QUCH 1 COMMUNICATIONS

ITIZENS TELECOM

LONG DISTANCE SAVERS

BUSINESS TELECOM , INC. (BTl)

INTER CONTINENTAL TELEPHONE

L.D. SERVICES, INC.

TAL TELEPHONE COMPANY
INATIONAL TELEPHONE COMMUNICATIONS, INC.
/ARTEC TELECOM, INC,

INCINNATI BELL LONG DISTANCE INC.
ENERAL COMMUNICATIONS, INC.

LTEL LONG DISTANCE

WITCHED SERVICES COMMUNICATIONS 13/
ELAMERICA, INC.

TX TELECOMMUNICATIONS SERVICES
INE CALL COMMUNICATIONS
MERIVISION COMMUNICATIONS
ENTURY AREA LONG LINES

CCESS LONG DISTANCE

| (ONCOR)

INTERNATIONAL TELECHARGE
MMONWEALTH LONG DISTANCE (CLD)
ERICAN TELCO, INC.

NSTAR GATEWAY NETWORK, INC
MIDCOM COMMUNICATIONS
COMMUNIQUE TELECOM
RLDXCHANGE 14/

ERRY COMMUNICATIONS

LINTEL (LINCOLN)

[SONIC COMMUNICATIONS 15/
[TELESPHERE NETWORK 15/
PUERTO RICO TEL-COM

INETECH COMM, US WEST

TOTAL QUALIFYING CARRIERS

101,711,178
216,964
21,818,212

9,212,993

1,752,616

98,044
432,844

405,644
109,071

801,577
279,304

77,699
96,530
520308
442,922
648,131

112,805
79,396

117,692
99,911

94,114
104,871

144,511

113,072

138,963,294

101,770,741
218,225
21,170,832

8,621,177

931,553

134,950

538,362

105,244
339,960

369,675
83,156

846,961
260,760

76,521

522,112
436,695
625,831

98,514

77,258
93,014
91,812

92,719

88,186

106,626

103,407

161,398

91,420

107,063

138,162,070

101,203,888
209,850
20,167,298

8,856,004
71,327

482,043
440,961
126,190

494,864

110,929
191,076

338,486
77,096

859,499
252,495

71,059

513,419
432,701
639,341

87,687

90,841
97,798

92,860
82,303

87,503

103,684

148,865

93,427

136,423,594

101,384,413
203,832
19,189,649

8,424,303
72,555

338,820
331,136

117571

468,658

116,501

226,350

830,548
240,670

490,228
425334
626,850

80,839

865,974
94,220

91,460
70,246

93,241

133,090

93,562

134,230,099

101,498,260
203,105
18,329,870

8,353,583

332,244
333,182

116,326

476,128

87,758

186,884

813,748
190,382

468,935
419,293
596,114

77,568

79,182
93,233

85,801

72,813

133,013,454

101,013,529
196,244
17,603,453

8,702,085

134,043
334,157

119,034

497,187

91,417

163,089

775,847
180,321

448,851
393,034
590,187

73,696

74,387
90,262

90,887

82,085

93,809
96,415
94,668

79,146

132,017,921

NON-QUALIFYING CARRIERS
TOTAL INDUSTRY PRESUBSCRIBED LINES

2,845,986
142,809,280

2,452,609
140,614,679

2,301,446
138,725,040

2,473,551
136,703,650

2,273,128
135,286,562

1,878,542
133,896,463




TABLE 2.1 - PRESUBSCRIBED TELEPHONE LINES BY CARRIER

DEC 80 JUNE 90 DEC 89 JUNE 88 DEC 88 JUNE 88 DEC 87

[TOTAL NUMBER OF CARRIERS
[WITH PRESUBSCRIBED LINES 325 314 302 276 253 242 223

[TOTAL NUMBER OF QUALIFYING CARRIERS 21 20 20 21 21 20 19
[TOTAL NUMBER OF NON-QUALIFYING CARRIERS 304 294 282 255 232 222 204

QUALIFYING COMPANIES 1/
JAT&T COMPANIES:
AT&T COMMUNICATIONS 100,061,611 99,612,726 99,396,609 100,006,827 100,205,677 100,832,869 101,652,678
AT&T ALASCOM, INC. 2/ 182,341 179,176 168,095 165,332 161,672 157,250 152,040
MC| TELECOMMUNICATIONS CORP. 17,434,898 16,864,001 15,055,643 13,671,625 12,149,921 10,841,207 9,990,561
SOUTHERNET 215,384 199,003 183,769
TELECOM*USA 712,263 846,084 633,516
TELECONNECT 247,042 211,949 156,614
ISPRINT 8,743,988 8,148,013 8,167,638 7,674,605 7.197,136 6,382,372 5,836,179
LA CONEXION FAMILIAR, INC.
LONG DISTANCE/USA 81,692 85,680
WORLDCOM 3/ 116,884 70,781 66,576
ADVANCED TELECOM CORP. (ATC) 355,518 372,260 396,319 262,542
AMERICAN NETWORK 95,926
CLAYDESTA DIGITAL 96,914 78,804 71,794
COM SYSTEMS DBA SUN DIAL 118,963 118,225 89,081 87,520 62,773
T 360,551 412,197 425100 420,793 384,707 279,549
METROMEDIA 515,711 168,374 207,599 209,036 215,181 211,210 215,485
MICROTEL 70,273 63,587

MID-AMERICAN 89,367 97,526 100,113 96,384
NATIONAL TELECOMMUNICATIONS

NTS (NATIONAL TELEPHONE SYSTEMS) 67,129 77,667 65,692
TELUS/TELTEC SAVING 134,150 125,339 17,191 105,243
TOUCH-1 LONG DISTANCE
WILTEL 4/

MFS INTELENET, INC.

EXCEL TELECOMMUNICATIONS, INC.
LCI COMPANIES:

LCI INTERNATIONALUTEL &/ 144,926 137,164 123,748 107,302 82,014
LClI CORPORATE TELEMANAGEMENT GROUP
LCIUS SIGNAL CORP. 6/

FRONTIER COMPANIES: 7/

FRONTIER dba ALLNET COMM. SVC.,, INC. &/ 744,452 709,876 677,531 687,007 763,680 818,080 726,974
FRONTIER COMMUNICATIONS INT'L 9/ 171,188 150,069 113,329 98,334 83,383 63,574
FRONTIER COMM-NORTH CENTRAL REGION 10/
FRONTIER OF THE GREAT LAKES 11/
FRONTIER OF THE WEST 12/

[SNET AMERICA LONG DISTANCE

GTE LONG DISTANCE CO.

CABLE & WIRELESS COMMUNICATIONS 422,534 407,906 384,020 358,290 304,976 256,786 236,000
ELEFONICA LARGA DISTANCIA 375,694

UNITED TELEPHONE LONG DISTANCE 548,303 524477 513,033 430,550 285385 167,025 82,602

BUSINESS TELECOM , INC. (BTI}
INTER CONTINENTAL TELEPHONE

NATIONAL TELEPHONE COMMUNICATIONS, INC.

ARTEC TELECOM, INC.

INCINNATI BELL LONG DISTANCE INC. 67,689

ENERAL COMMUNICATIONS, INC. 88,360 82,386 86,089 85,773 83,468 84,807 89,338
LTEL LONG DISTANCE

SWITCHED SERVICES COMMUNICATIONS 13/

[TELAMERICA, INC, 101,968 102,530 100,213 99,038 90,570 94,654 94,292

JATX TELECOMMUNICATIONS SERVICES

JONE CALL COMMUNICATIONS

JAMERIVISION COMMUNICATIONS

ICENTURY AREA LONG LINES

JACCESS LONG DISTANCE

JOCI (ONCOR)

INTERNATIONAL TELECHARGE 83,725 87,751 95,252 71,346

JICOMMONWEALTH LONG DISTANCE (CLD)

JAMERICAN TELCO, INC.

[TWT-HEARTLINE

JACC LONG DISTANCE CORPORATION

MATRIX TELECOM

[TRESCOM INTERNATIONAL, INC.

[DELTACOM L.D.S.

[WINSTAR GATEWAY NETWORK, INC

MIDCOM COMMUNICATIONS

COMMUNIQUE TELECOM

WORLOXCHANGE 14/

JCHERRY COMMUNICATIONS

LINTEL (LINCOLN) 99,504 95,126 96,066 93,353 94,031 92,636 93,352

JSONIC COMMUNICATIONS 15/

[TELESPHERE NETWORK 15/ 111,386

PUERTO RICO TEL-COM 99,821

INETECH COMM, US WEST

TOTAL QUALIFYING CARRIERS 130,589,544 129,000,782 126,883,689 125,356,404 123,063,038 121,349,608 120,244,460

NON-QUALIFYING CARRIERS 1,819,084 1,776,233 1,508,790 1,390,131 1,207,791 1,315,809 1,222,040
TOTAL INDUSTRY PRESUBSCRIBED LINES 132,408,608 130,777,015 128,482,479 126,746,535 124,360,829 122,665,415 121,466,500




Notes for Table 2.1 - Presubscribed Telephone Lines by Carrier

1/

2/
3/
4/
5/
6/
7/

8/

9/
10/
11/
12/
13/
14/
15/

Information for each qualifying company is only shown for years in which the carrier had at
least 0.05% of overall presubscribed lines.

Purchased by AT&T in 1995.

LDDS/WorldCom changed its name to WorldCom, Inc. in May 1995.
WorldCom and Wiltel merged on January 5, 1995.

Name changed from Litel, December 1994.

Name changed from Teledial America, December 1994.

The total number of presubscribed lines reported by Frontier in 1995 and 1996 are only for
those subsidiaries which meet the qualifying companies' threshold noted in footnote 1
above.

Purchased by Frontier in 1995.

Name changed to RCI, December 199%4.

Formerly American Sharecom; purchased by Frontier in 1995.

Formerly Schneider Communications; purchased by Frontier in 1995.

Formerly West Coast Telecommunications; purchased by Frontier in 1995.
Subsidiary of IXC Communications.

Name changed from Communications Telesystems International (CTI) in 1995.

Company went bankrupt.



TABLE 2.2 - MARKET SHARE OF PRESUBSCRIBED LINES

OTHER

AT&T MCI SPRINT WORLDCOM CARRIERS

1987 DEC 83.7 % 82 % 48 % 33 %
1988 JUNE 82.2 8.9 52 3.7
DEC 80.6 9.8 5.8 39
1989 JUNE 78.9 10.8 6.1 0.0 % 4.3
DEC 77.4 11.7 6.4 0.1 4.5
1990 JUNE 76.2 12.9 6.2 0.1 47
DEC 75.6 13.2 6.6 0.1 4.6
1991 JUNE 75.4 13.1 6.5 0.1 4.8
DEC 75.0 13.5 6.2 0.2 5.0
1992 JUNE 74.2 14.0 6.2 0.2 54
DEC 73.0 14.5 6.4 0.3 5.8
1993 JUNE 72.4 15.1 6.1 0.7 5.8
DEC 71.2 15.3 6.5 1.2 58
1994 JUNE 70.5 153 6.4 1.3 6.5
DEC 70.0 14.8 6.4 1.3 7.4
1995 JUNE 68.2 15.6 6.4 2.4 7.4
DEC 66.4 15.7 6.4 2.7 8.8
1996 JUNE 64.0 15.6 7.0 2.6 10.8
DEC 63.3 14.5 7.4 2.7 12.1




TABLE 2.3 - ANNUAL RATES OF GROWTH OF PRESUBSCRIBED LINES

TOTAL
OTHER DUSTRY
AT&T MCI SPRINT WORLDCOM CARRIERS LINES
1987 DEC
1988 JUNE
DEC -14 % 21.6 % 233 % 22.1 % 24 %
1989 JUNE -0.8 25.0 20.2 211 33
DEC -0.8 239 13.5 18.7 33
1990 JUNE -0.4 234 6.2 10.6 32
DEC 0.7 15.8 7.1 755 % 17.3 3.1
1991 JUNE 14 4.4 6.8 89.4 19.7 24
DEC 14 5.1 -4.5 184.3 11.8 22
1992 JUNE 04 9.0 -3.2 152.8 13.2 2.1
DEC -03 10.0 6.0 45.1 17.2 25
1993 JUNE 0.4 10.3 23 174.9 11.3 2.9
DEC 0.5 8.2 4.0 263.6 47 29
1994 JUNE 0.6 53 72 96.6 16.1 33
DEC 22 1.0 2.8 11.5 32.7 4.0
1995 JUNE 0.1 53 37 101.1 17.6 3.5
DEC -2.5 8.5 33 109.2 21.8 2.8
1996 JUNE -2.6 3.7 13.7 11.6 51.6 3.8
DEC -0.9 -4.1 20.5 5.1 43.0 4.0
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3. TOLL REVENUES

The larger long distance telephone companies (those with over $109 million in annual operating
revenues for calendar year 1996) are required to report their annual revenues to the FCC. Unlike the
data on switched access minutes, which exclude intrastate toll calls, the revenues reported include
intrastate calls, along with other domestic and interstate calls. For most carriers, no information is
publicly available that separates their revenues into interstate versus intrastate service. In 1996, services
provided by long distance carriers generated over $82 billion in revenue. These revenues are shown in
Table 3.1. The larger local telephone companies also provide a substantial amount of intrastate toll
service. Revenues from the toll traffic handled by local telephone companies remained constant at
approximately $11 billion in 1996. The total toll market is $93 billion, which is also shown in Table 3.1.

In 1996, AT&T's revenues were $39 billion, having grown slightly from $35 billion in 1984.
MCT's revenues grew from almost $2 billion in 1984 to over $16 billion in 1996. Sprint's revenues grew
from about $1 billion in 1984 to about $8 billion in 1996. WorldCom's revenues, which were first
reported to the FCC in 1989, have grown from $110 million to over $4 billion. In 1996, three other

companies, Frontier, Excel Telecommunications and LCI, also had long distance revenues exceeding
$1 billion.

Table 3.2 shows market share information based on revenues for long distance carriers and for
the total toll market, which includes toll revenues collected by local exchange carriers. AT&T's 1984
toll revenues accounted for about 90% of the revenues received by all long distance carriers and about
68% of all toll calling. In 1996, AT&T's revenues accounted for less than half (48%) of all long distance
carrier revenues, and only 42% of all toll calling. MCT's long distance carrier market share has increased
from 5% in 1984 to 20% in 1996. Sprint's long distance carrier market share has increased from 3%
in 1984 to 10% in 1996. WorldCom's long distance carrier market share has increased from slightly
more than 0% in 1989 to 6% in 1996. Smaller long distance carriers increased their share of the market
six-fold, growing from less than 3% in 1984 to 17% in 1996.

An annual Hirschman-Herfindahl Index (HHI) also is shown in Table 3.2. The HHI is the sum
of squares of the market shares of the companies in a particular industry and is used by the Department
of Justice as an initial measure of further concentration in a particular industry resulting from a
horizontal merger or acquisition. Since 1984, the HHI has fallen dramatically from 8,155 to 2,823 when
calculated based on long distance carrier revenue. The HHI for the total toll market, which includes toll
revenues for both long distance carriers and local exchange companies, has fallen from 4,734 to 2,197
over the same period of time.

Table 3.3 shows annual toll revenues divided into three toll categories: intrastate, domestic
interstate, and international. Though the total toll revenue figures are composed mostly of telephone
service revenues, they also include revenues generated from telegraph, telex, and private line services.'
The intrastate toll figure includes both intralLATA and interLATA toll revenues. Of considerable
interest is the enormous growth (almost 400%) in the international toll market from 1984 to 1996.

! The international toll figure comes from Table 1 in Trends in the International
Telecommunications Industry. The total toll figure comes from Table 3.1, supra. Estimates of the
intrastate and interstate toll revenues are based on publicly available AT&T and LEC data and
proprietary TRS filings which are required from all common carrier telephone service providers that
generate any revenue from interstate phone service.

11



Quarterly reports to stockholders (the source for SEC 10Q filings) represent an alternative
source of data on revenues. There are, however, usually differences between revenues reported to the
FCC and the revenues reported to stockholders. In the past, the largest differences were related to the
treatment of access charges and international settlements. In addition, during recent quarters, AT&T
has included revenues from cellular telephone service and other miscellaneous communications related
operations in the financial reports to stockholders, causing further differences from the revenues
reported to the FCC. Quarterly market share estimates based on financial reports to shareholders are
shown in Table 3.4 and are similar to the results produced from annual data.
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Notes for Table 3.1 - Total Toll Service Revenues

1/ AT&T acquired Alascom August 7, 1995. Each filed separate revenues for 1994 and
1995. In 1996, AT&T and Alascom began filing as a consolidated entity.

2/ MCI Telecommunications and Telecom*USA merged in 1989. With the 1996 filing, MCI
revised its 1995 revenues. MCI previously reported total operating revenues by SIC code.
In its 1995 Annual Report to shareholders, MCI separated its core telecommunications
services business from its business ventures and developing markets businesses. Its revenues
for 1995 and 1996 now reflect core business information only.

3/ In July 1986, GTE Sprint and US Telecom merged into US Sprint. The information shown
for GTE Sprint and US Telecom for 1986 is for January 1 - June 30. The information
shown for US Sprint for 1986 is for July 1 - December 31. Effective February 26, 1992, the
company's name became Sprint Communications Company.

4/ LDDS Communications Inc. (which changed its name to WorldCom, Inc. in May 1995) and
Advanced Telecommunications Corp. merged in 1992. In 1993, LDDS merged with
Metromedia Communications Corp. and Comsystems Network Services. For 1993, only the
revenues that were received after the merger are included in LDDS's revenues. Those
revenues up to the merger are listed individually for 1993. LDDS and Wiltel merged
January 5, 1995. WorldCom acquired MFS Intelenet on December 31, 1996.

5/ Metromedia Communications Corp. and ITT Communications Corp. merged during 1988.
Information for 1989 was reported separately.

6/ Frontier Corporation, the parent company of Frontier Communications International, Inc.,
acquired ALC Communications, the parent company of AllNet, on August 16, 1995. On
May 18, 1995, Frontier Corporation aquired WCT Communications, the parent company of
West Coast Telecommunications, which is now known as Frontier Communications of the
West, Inc. In addition, on March 17, 1995, Frontier Corporation acquired American
Sharecom, which is now known as Frontier Communications of the North Central Region.

7/ Allnet and Lexitel merged at the end of 1985.

8/ Name changed to RCI Long Distance Inc. in 1994,

9/ Company indicated it is strictly a reseller.
10/ Excludes $261 million from marketing services in 1996 and $143 million in 1995.
11/ Name changed from U.S. Long Distance, Inc. in September 1997.

12/ Data from the Annual Report to the Colorado Public Utilities Commission for the year ended
1996 for telecommunications carriers regulated pursuant to §40-15-301 C.R.S.

13/ Does not include $10 million from non-communications operations in 1993, $11 million in
1994, $9 million in 1995, and $13 million in 1996.

14/ Telesphere Network, Inc. and National Telephone Services, Inc. merged during 1989. In
1991 Telesphere Network, Inc. went into bankruptcy.

15/ Estimated by FCC staff.
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TABLE 3.2 - REVENUES: MARKET SHARE

BASED ON OPERATING REVENUES OF LONG DISTANCE CARRIERS ONLY

ALL OTHER

LONG HERFINDAHLA

DISTANCE HIRSCHMAN

YEAR AT&T MCI SPRINT | WORLDCOM | CARRIERS INDEX (HHI) *
1984 90.1 % 45 % 27 % 26 % 8,155
1985 86.3 5.5 2.6 5.6 7,479
1986 81.9 7.6 43 6.3 6,783
1987 78.6 8.8 5.8 6.8 6,298
1988 74.6 10.3 72 8.0 5,720
1989 67.5 12.1 8.4 0.2 % 11.8 4,778
1990 65.0 14.2 9.7 0.3 10.8 4,527
1991 63.2 15.2 9.9 0.5 11.3 4,321
1992 60.3 16.7 9.7 1.4 11.5 4,074
1993 58.1 17.8 10.0 1.9 12.3 3,795
1994 55.2 17.4 10.1 33 14.0 3,466
1995 51.8 19.7 9.8 4.9 13.8 3,197
1996 479 20.0 9.7 5.5 17.0 2,823

BASED ON TOTAL OPERATING REVENUES OF LONG DISTANCE CARRIERS AND
TOTAL TOLL REVENUES FOR LOCAL EXCHANGE CARRIERS
ALL OTHER

LONG BELL OTHER LOCAL HERFINDAHLA

DISTANCE | OPERATING | TELEPHONE | HIRSCHMAN

YEAR AT&T MCI SPRINT | WORLDCOM | CARRIERS | COMPANIES | COMPANIES |INDEX (HHI) *
1984 68.3 % 34 % 21 % 20 % 177 % 6.6 % 4,734
1985 67.1 43 20 44 16.5 5.8 4,571
1986 63.5 59 3.3 49 16.7 5.7 4,129
1987 60.2 6.7 44 5.2 17.5 59 3,742
1988 56.6 7.8 54 6.1 17.0 7.1 3,344
1989 523 9.3 6.5 02 % 9.1 16.0 6.5 2,920
1990 50.7 11.1 7.5 0.2 84 15.8 6.2 2,301
1991 50.2 12.1 7.8 0.4 9.0 14.7 59 2,768
1992 49.3 13.5 7.9 1.1 9.3 13.5 54 2,715
1993 475 14.5 8.2 1.5 10.1 13.1 52 2,568
1994 46.0 14.5 8.4 2.8 11.7 11.8 438 2,440
1995 449 17.1 8.5 43 12.0 9.6 3.7 2,390
1996 42.1 17.6 8.5 4.8 15.0 8.5 3.5 2,197

* FCC estimate.



TABLE 3.3 - THE TOLL MARKET
(DOLLAR AMOUNTS SHOWN IN MILLIONS)

REVENUES AS PERCENTAGE OF TOTAL TOLL REVENUES
DOMESTIC TOTAL TOLL DOMESTIC
INTRASTATE INTERSTATE INTERNATIONAL REVENUES INTRASTATE INTERSTATE INTERNATIONAL
1984 $20,812 $26,550 $3,794 $51,156 40.7 % 519 % 74 %
1985 21,347 29,349 4,119 54,815 389 535 75
1986 22,753 30,105 4,611 57,468 396 524 8.0
1987 23,754 29,415 5,350 58,519 40.6 50.3 9.1
1988 25,576 30,625 6,399 62,600 409 489 10.2
1989 26,228 32,304 7,492 66,024 39.7 4389 11.3
1990 26,655 31,506 8,631 66,792 399 472 129
1991 26,643 31,837 10,078 68,558 389 46.4 147
1992 26,202 34,583 11,198 71,983 364 48.0 15.6
1993 25,900 36,921 12,470 75,290 344 49.0 16.6
1994 28,496 38,262 13,967 80,726 353 474 17.3
1995 28,570 38,788 16,424 83,782 341 46.3 19.6
1996 31,995 42,951 18,335 93,281 343 46.0 197

TOTAL TOLL MARKET REVENUES BY MARKEY SEGHENT

$100.00

(billions)
8

$20.00

$10.00

$0.00
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TABLE 3.4 - QUARTERL . TOLL REVENUES REPORTED .0 SHAREHOLDERS
(DOLLAR AMOUNTS SHOWN IN MILLIONS)

MARKET SHARE

AT&T MCI SPRINT WORLDCOM  Others Total | AT&T MCI SPRINT WORLDCOM Others
1Q84 $8,684 $475 $302 $404 $9,865| 83.0% 48 % 31 % 4.1 %
2Q84 9,169 485 317 423 10,394| 88.2 4.7 3.0 4.1
3Q84 9,097 478 307 441 10,323 | 88.1 4.6 3.0 43
4Q84 9,272 521 320 461 10,574 | 87.7 4.9 3.0 4.4
1Q85 9,369 571 320 482 10,742 87.2 53 3.0 4.5
2Q85 9,840 601 322 503 11,266 87.3 5.3 2.9 4.5
3Q85 9,742 649 335 526 11,252 | 86.6 5.8 3.0 4.7
4Q85 9,838 721 368 549 11,477 85.7 6.3 3.2 4.8
1Q86 9,865 819 395 574 11,652 84.7 7.0 3.4 4.9
2Q86 9,705 943 432 599 11,679 | 83.1 8.1 3.7 5.1
3Q86 9,642 910 552 626 11,730 82.2 7.8 4.7 53
4Q86 9,502 920 589 654 11,665| 81.5 7.9 5.1 5.6
1Q87 9,085 1,005 615 683 11,388 | 79.8 8.8 5.4 6.0
2Q87 9,298 1,002 546 713 11,558 | 80.4 8.7 4.7 6.2
3Q87 9,474 1,044 685 745 11,948 | 79.3 8.7 5.7 6.2
4Q87 9,413 1,088 746 779 12,025| 783 9.0 6.2 6.5
1Q88 9,229 1,212 760 $9 813 12,023 | 76.8 10.1 6.3 0.1 % 6.8
2Q88 9,272 1,300 799 11 850 12,232 75.8 10.6 6.5 0.1 6.9
3Q88 9,378 1,437 916 14 887 12,633 74.2 11.4 7.3 0.1 7.0
4Q88 9,578 1,512 930 18 927 12,965 73.9 11.7 7.2 0.1 7.1
1Q89 9,326 1,625 984 21 968 12,923 | 72.2 12.6 7.6 0.2 7.5
2Q89 9,251 1,719 1,038 26 1,012 13,046 | 70.9 13.2 8.0 0.2 7.8
3Q89 9,175 1,792 1,111 31 1,057 13,165 | 69.7 13.6 8.4 0.2 8.0
4Q89 9,239 1,835 1,191 32 1,104 13,400| 68.9 13.7 8.9 0.2 8.2
{1Q90 9,511 2,001 1,215 34 1,153 13,914 68.4 14.4 8.7 0.2 83
2Q90 9,553 2,061 1,239 37 1,205 14,095 67.8 14.6 8.8 0.3 8.5
3Q90 9,626 2,197 1,279 43 1,258 14,402, 66.8 15.3 8.9 03 8.7
4Q90 9,693 2,197 1,331 41 1,315 14,577 | 66.5 15.1 9.1 0.3 9.0
1Q91 9,594 2,283 1,339 134 1,373 14,723 | 65.2 15.5 9.1 0.9 9.3
2Q91 9,637 2,354 1,358 142 1,434 14,925 64.6 15.8 9.1 1.0 9.6
3Q91 9,820 2,412 1,348 164 1,498 15,242 644 15.8 8.8 1.1 9.8
4Q91 9,792 2,442 1,343 177 1,565 15,319 63.9 15.9 8.8 1.2 10.2
1Q92 9,873 2,513 1,357 184 1,635 15,562 | 63.4 16.1 8.7 1.2 10.5
2Q92 9,851 2,606 1,378 198 1,708 15,741 | 62.6 16.6 8.8 1.3 10.9
3Q92 10,132 2,682 1,432 206 1,784 16,236 | 62.4 16.5 8.8 1.3 11.0
4Q92 9,724 2,761 1,490 213 1,864 16,052| 60.6 17.2 9.3 1.3 11.6
1Q93 9,967 2,810 1,491 219 1,947 16,434 | 60.6 17.1 9.1 1.3 11.8
2Q93 9,833 2,929 1,510 252 2,034 16,558 | 59.4 17.7 9.1 1.5 12.3
3Q93 10,142 3,054 1,541 282 2,125 17,144 59.2 17.8 9.0 1.6 12.4
4Q93 9,921 3,128 1,598 392 2,220 17,259 | 57.5 18.1 9.3 23 12.9
1Q%4 10,951 3,221 1,660 524 2,319 18,675| 58.6 17.2 89 2.8 124
2Q94 11,072 3,309 1,696 555 2,422 19,054 58.1 17.4 8.9 2.9 12.7
3Q94 11,275 3,407 1,740 569 2,530 19,521 | 57.8 17.5 8.9 2.9 13.0
4Q94 11,302 3,400 1,709 573 2,643 19,627| 57.6 17.3 8.7 2.9 13.5
1Q95 11,388 3,561 1,753 865 2,761 20,328| 56.0 17.5 8.6 4.3 13.6
2Q95 11,759 3,706 1,772 895 2,884 21,016 56.0 17.6 8.4 4.3 13.7
3Q95 12,088 3,862 1,827 934 3,013 21,724 55.6 17.8 8.4 43 13.9
4Q95 12,042 3,912 1,926 947 3,147 21,974| 54.8 17.8 8.8 4.3 143
1Q96 12,476 4,050 2,002 1,026 3,288 22,842 | 54.6 17.7 8.8 4.5 14.4
2Q96 12,613 4,158 2,053 1,061 3,434 23319 541 17.8 8.8 4.5 14.7
3Q96 12,832 4,274 2,084 1,132 3,588 23,909, 537 17.9 8.7 4.7 15.0
4Q96 12,864 4,302 2,164 1,234 3,748 24312 529 17.7 8.9 5.1 15.4
1Q97 12,658 4,384 2,172 1,677 3915 24,806 51.0 17.7 8.8 6.8 15.8
2Q97 12,822 4,353 2,219 1,770 4,089 25,253 50.8 17.2 8.8 7.0 16.2
3Q97 13.022 4,343 2,252 1,872 4272 25,761 S50.5 16.9 8.7 7.3 16.6
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4. RESIDENTIAL LONG DISTANCE MARKET SHARES

Bill Harvesting data collected by PNR and Associates (PNR) provides information on market
shares in the long distance residential market, as opposed to the overall market for toll service. The Bill
Harvesting data also provide information on the market shares of long distance carriers by state.

PNR is an economic research and consulting firm located in Jenkinstown, Pennsylvania. PNR
conducts nationwide surveys of residential telephone usage and household expenditures on telephone
service. These surveys, in which households are asked to mail copies of their phone bills for one month
to PNR, are called Bill Harvesting studies.’

PNR has donated databases containing information from their 1995 and 1996 Bill Harvesting
studies to the Commission.> PNR has granted the Commission permission to use these databases for
research purposes and to publish the results. Tables 4.1, 4.2, and 4.3, which are based on this
information, present market shares for the residential long distance market based on lines, revenues and
direct dial minutes. These tables include long distance market shares for AT&T, MCI, Sprint and other
long distance carriers.*

Results of the Bill Harvesting surveys are interesting in several respects. For instance, AT&T's
share of the residential long distance market is larger than its share of the total toll market. This result
is consistent regardless of whether market shares are measured in lines, revenues or minutes. AT&T's
share of the residential long distance market, by all three measures, dropped sharply from 1995 to 1996.
As was the case in the overall toll market for long distance services, most of the growth occurred among
smaller competitors. The Bill Harvesting data suggest that AT&T had 70% of presubscribed residential
lines in 1996. We can estimate that AT&T's share of business access lines was about 51% by combining
Bill Harvesting residential access line data with total access line data for June 1996.

The Bill Harvesting data also indicate that competition is present in all parts of the country.
Indeed, smaller competitors appear to be as successful in rural states as in more urban states. Although
the Bill Harvesting surveys include several thousand households, sample sizes for individual states can
be quite small and therefore subject to large margins of error. Thus, these small sample sizes may limit
the usefulness of these data in analyzing differences among states and differences over time.

2 PNR and Associates can be contacted by phone at (215)886-9200, and by e-mail at
info@pnr.com. Their address is 101 Greenwood Avenue, Suite 502, Jenkinstown, PA 19046.

? PNR first conducted a Bill Harvesting study in 1994 but the 1994 survey apparently is not fully
comparable with later surveys. The 1995 survey is known as "Bill Harvesting II" and the 1996
survey, "Bill Harvesting I11."

* Market share for WorldCom is not separated from other long distance carriers in the residential
market share data since the 1995 Bill Harvesting study included WorldCom in the category of other
long distance carriers.
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TABLE 4.1 - MARKET SHARE OF RESIDENTIAL ACCESS LINES BY STATE

1996 1995
SAMPLE SAMPLE
AT&T MCI |[SPRINT| OTHERS SIZE AT&T MCI SPRINT | OTHERS SIZE

Alabama 69.5 %{14.7 %| 2.1 % 13.7 % 95 73.6 %|12.0 % 3.2 %| 11.2 %| 125
Arizona 73.2 8.7 11.6 6.5 138 78.2 12.1 5.8 39 206
Arkansas 72.5 13.0 14 13.0 69 75.3 12.3 49 7.4 81
California 75.6 12.8 6.3 53 742 75.9 15.3 48 4.0 793
Colorado 72.6 11.9 9.6 5.9 135 62.3 19.4 6.9 114 175
Connecticut 44.6 9.2 6.2 40.0 65 83.1 8.4 24 6.0 83
Delaware 64.7 23.5 11.8 0.0 17 87.5 83 0.0 42 24
Dist. of Columbia | 69.2 15.4 0.0 15.4 13 90.9 9.1 0.0 0.0 11
Florida 71.4 10.2 6.4 12.0 451 75.6 12.5 4.3 7.6 536
Georgia 79.5 8.9 4.1 7.5 146 73.3 16.8 3.8 6.1 131
Idaho 72.5 10.0 7.5 10.0 40 78.7 14.8 33 33 61
Illinois 73.8 15.2 38 7.2 290 77.4 13.1 3.3 6.1 359
Indiana 77.0 12.1 3.0 7.9 165 75.3 10.5 4.7 9.5 190
lowa 72.8 13.2 1.8 12.3 114 78.7 11.6 49 49 164
Kansas 60.7 14.8 8.2 16.4 61 72.1 13.5 3.6 10.8 111
Kentucky 71.6 14.7 2.0 11.8 102 74.7 11.6 2.1 11.6 146
Louisiana 70.5 12.5 4.5 12.5 88 70.0 18.5 4.6 6.9 130
Maine 81.5 18.5 0.0 0.0 27 74.6 14.3 1.6 9.5 63
Maryland 59.8 23.6 3.9 12.6 127 71.2 17.8 3.1 8.0 163
Massachusetts 74.6 9.8 4.1 11.5 122 82.8 8.9 22 6.1 180
Michigan 59.7 18.1 5.0 17.2 221 73.0 12.8 2.8 11.4 359
Minnesota 64.7 17.3 4.0 13.9 173 70.4 15.6 3.2 10.8 250
Mississippi 76.6 4.3 8.5 10.6 47 80.3 13.1 33 33 61
Missouri 59.1 174 38 19.7 132 73.8 11.6 6.7 7.9 164
Montana 67.7 16.1 0.0 16.1 31 80.8 11.5 1.9 5.8 52

ebraska 71.2 17.3 1.9 9.6 52 73.6 13.9 1.4 11.1 72

evada 66.0 16.0 16.0 2.0 50 67.5 15.0 10.0 7.5 40

ew Hampshire 71.5 10.0 10.0 25 40 80.5 7.3 73 49 41

ew Jersey 71.5 11.9 5.6 5.0 160 84.2 10.4 1.0 4.5 202

ew Mexico 64.9 10.5 7.0 17.5 57 78.7 11.5 4.9 4.9 61

ew York 69.4 15.4 3.7 11.5 461 78.3 11.9 4.1 57 663

orth Carolina 63.6 14.9 6.7 14.9 195 78.3 11.1 44 6.2 226
[North Dakota 50.0 18.8 6.3 25.0 16 69.2 7.7 5.1 17.9 39
Ohio 68.3 14.4 4.8 12.5 27N 71.5 10.9 5.2 12.4 386
Oklahoma 64.1 12.5 4.7 18.8 64 75.8 12.5 3.3 8.3 120
Oregon 64.1 11.7 6.8 17.5 103 79.6 7.3 44 8.8 137
Pennsylvania 66.2 18.0 1.6 14.1 305 70.5 124 4.1 13.1 590
Rhode Island 74.1 11.1 3.7 11.1 27 95.7 43 0.0 0.0 23
South Carolina 70.4 7.0 5.6 16.9 71 76.9 8.3 2.8 12.0 108
South Dakota 73.9 13.0 0.0 13.0 23 61.7 25.5 2.1 10.6 47
Tennessee 71.5 9.3 4.0 15.2 151 77.0 9.1 3.9 10.0 230
Texas 71.4 14.3 4.0 10.2 420 66.2 15.6 54 12.8 461
Utah 59.6 14.0 14.0 12.3 57 68.2 10.6 10.6 10.6 85
[Vermont 94.1 0.0 5.9 0.0 17 64.7 17.6 11.8 59 17
Virginia 66.9 18.9 4.0 10.3 175 76.5 12.4 53 5.8 226
Washington 67.3 10.1 6.9 15.7 159 65.9 15.3 7.6 11.2 170
West Virginia 74.4 18.6 0.0 7.0 43 69.6 17.7 1.3 11.4 79
Wisconsin 67.9 13.9 42 13.9 165 75.5 14.9 2.5 7.1 322
Wyoming 80.0 6.7 0.0 13.3 15 94.1 0.0 0.0 5.9 17
Total 69.9 13.7 5.0 11.4 6,708 74.6 13.0 4.2 8.3 8,980

Source: PNR and Associates, Bill Harvesting II and IIIL.
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TABLE 4.2 - MARKET SHARE OF TOTAL LONG DISTANCE CARRIER
RESIDENTIAL REVENUE BY STATE

1996 1995
SAMPLE SAMPLE
AT&T MC1 SPRINT | OTHERS SIZE AT&T MCI SPRINT | OTHERS SIZE
Alabama 60.5%| 174 %| 52 %| 169 %| 99 599 % 194 %| 42 %| 165 %| 121
Arizona 56.9 104 (196 13.2 107 74.8 14.1 3.9 7.1 192
| Arkansas 70.5 123 2.6 14.6 76 65.9 115 4.7 17.9 73
California 68.4 15.3 7.1 9.2 752 70.4 16.2 6.9 6.5 741
Colorado 65.5 13.2 5.9 155 115 61.5 17.5 6.5 144 154
Connecticut 39.0 28.7 6.0 26.3 63 71.2 18.6 1.3 9.0 87
Delaware 55.9 195 107 13.9 18 79.4 10.9 0.0 9.7 23
Dist. of Columbia | 74.6 20.5 1.8 3.1 15 83.6 9.0 0.0 7.4 11
Florida 65.0 12.7 9.2 13.0 438 67.6 12.7 8.8 10.9 503
Georgia 75.7 9.7 3.2 11.4 169 73.6 117 6.5 8.2 127
Idaho 75.3 83 5.5 11.0 31 71.2 16.5 4.1 82 60
Mlinois 63.5 144 |11.5 10.6 289 69.0 19.7 2.6 8.7 342
Indiana 64.0 15.4 4.9 15.7 161 73.0 11.2 4.3 11.5 183
65.1 11.7 2.5 20.8 104 70.6 12.6 10.0 6.7 146
48.1 172|114 234 73 73.4 11.6 42 10.9 108
66.9 18.6 1.6 12.9 109 68.6 16.4 11 14.0 143
72.4 83 29 16.4 106 62.5 12.6 5.4 19.5 128
55.6 18.5 0.0 259 25 63.1 173 0.3 19.4 58
52.0 26.6 8.0 13.3 135 73.8 13.2 55 7.5 154
75.4 10.6 1.6 12.4 117 75.6 10.6 5.4 8.4 169
57.0 20.7 35 18.9 217 63.3 16.2 5.0 15.5 341
519 27.6 6.7 13.9 138 60.2 225 4.0 13.3 230
62.4 89 29 25.9 49 89.7 6.0 09 33 60
553 19.9 4.0 20.8 135 68.0 14.2 33 14.6 151
62.4 16.1 0.0 215 25 78.0 18.7 1.7 1.6 50
63.5 20.2 1.6 14.7 46 60.4 17.5 43 17.8 69
57.8 174 [18.6 6.2 47 67.9 11.7 6.4 14.0 33
67.5 10.0  |155 7.0 39 68.1 16.3 5.4 10.2 40
71.7 14.2 5.1 9.0 166 77.6 15.1 1.4 59 195
612 8.9 7.8 22.1 48 71.4 73 9.0 12.3 56
63.8 18.8 7.4 10.0 449 71.1 15.0 5.6 82 603
60.6 16.2 72 16.1 189 78.4 9.4 6.0 6.1 216
36.7 244 75 314 13 68.7 5.0 5.5 20.8 34
66.1 15.5 43 14.1 275 69.1 10.8 5.3 14.8 358
58.4 16.6 8.2 16.8 77 65.6 23.5 35 7.4 109
66.0 15.4 32 15.5 105 69.8 7.8 6.0 16.4 132
Pennsylvania 62.0 19.1 23 16.6 322 62.4 14.8 4.2 18.5 574
Rhode Island 68.6 21.0 2.9 7.5 26 89.6 8.1 0.0 22 23
South Carolina 529 223 9.7 15.1 76 72.2 7.7 10.3 9.8 108
South Dakota 70.2 19.2 0.0 10.6 22 56.8 25.1 35 14.5 45
Tennessee 67.3 16.4 43 12.0 171 71.1 12.0 6.4 10.5 219
Texas 582 17.5 8.8 15.5 471 58.2 20.6 6.7 14.4 418
fUtah 65.7 9.3 12.6 12.4 39 76.9 10.2 10.5 23 73
Vermont 89.6 00 |104 0.0 14 58.1 13.1 0.5 28.3 15
Virginia 655 18.5 3.7 12.3 177 69.4 13.2 9.1 83 211
‘Washington 57.4 8.5 11.1 230 156 59.7 13.2 11.8 15.2 153
West Virginia 74.4 7.3 0.8 17.5 40 67.4 15.1 0.5 17.1 74
'Wisconsin 64.3 17.1 34 15.2 157 68.3 15.4 4.0 12.3 321
Wyoming 88.8 43 0.0 6.8 10 78.2 2.8 17.1 1.9 16
Total 63.3 16.0 6.6 14.1 6,701 68.5 14.6 5.6 11.3 8.450

Source: PNR and Associates, Bill Harvesting II and III.
Taxes are not included in total revenue.
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TABLE 4.3 - MARKET SHARE OF RESIDENTIAL LONG DISTANCE CARRIER DIRECT DIAL

TOLL MINUTES BY STATE
1996 1995
AT&T MCI SPRINT | OTHERS | MINUTES AT&T MCI SPRINT | OTHERS MINUTES
Alabama 58.5 %| 12.4 %| 6.4 %| 22.7 %| 11,787 67.3 %| 160 %| 5.7 % 11.0 % 16,385
Arizona 49.5 14.5 17.5 18.5 14,300 76.2 13.9 3.0 6.9 26,871
Arkansas 58.8 22.8 4.8 13.7 5,802 52.9 20.9 4.6 216 6,936
California 68.3 15.4 7.5 8.9 104,144 70.9 17.3 7.6 4.1 96,752
Colorado 58.4 16.5 6.3 18.8 14,565 59.6 214 43 14.7 20,972
Connecticut 35.8 37.8 54 20.9 8,674 76.0 15.0 1.3 7.7 11,673
Delaware 45.0 11.9 16.1 27.1 1,544 71.3 11.4 0.0 11.3 2,387
Dist. of Columbia | 61.0 32.8 0.0 6.2 3,690 75.6 14.5 0.0 10.0 1,334
Florida 61.1 14.1 9.8 15.0 61,047 71.6 13.4 6.9 8.1 72,362
Georgia 69.1 15.7 3.9 11.3 23,987 72.4 13.3 7.0 73 19,640
Idaho 73.3 7.4 4.7 14.6 3,591 69.4 18.4 6.0 6.3 5,638
Illinois 61.3 17.3 10.0 11.4 38,738 70.4 22.3 2.1 53 45,772
Indiana 68.1 9.7 6.8 15.3 18,238 76.0 10.2 2.6 11.1 19,449
Towa 61.8 14.2 1.7 22.3 13,762 67.1 15.5 11.3 6.2 23,683
Kansas 46.4 17.2 12.9 23.5 10,014 71.2 11.8 42 12.8 12,259
Kentucky 71.4 11.8 0.7 16.1 12,504 71.1 17.1 1.6 10.2 12,544
Louisiana 70.2 7.7 29 19.2 9,366 63.9 21.0 10.9 42 15,285
Maine 40.9 11.8 0.0 47.3 2,037 56.7 18.6 0.0 24.7 4,986
Maryland 49.6 259 7.1 17.3 16,987 68.7 16.4 4.1 10.9 19,365
Massachusetts 67.0 11.5 33 18.2 10,437 74.8 9.8 52 10.2 21,182
Michigan 56.4 22.7 32 17.7 26,766 62.4 15.8 4.8 17.0 38,142
Minnesota 48.7 27.0 8.6 15.6 17,077 56.4 26.2 4.9 12.6 21,698
Mississippi 57.7 7.1 5.3 30.0 5,276 92.5 5.4 0.2 1.9 6,860
Missouri 51.6 13.7 1.3 334 16,546 749 14.7 5.3 5.1 16,175
Montana 63.8 94 0.0 26.8 4,125 63.2 30.8 0.0 6.0 6,185
[Nebraska 60.0 24.9 33 11.9 5,094 61.8 134 6.8 18.0 6,534
Nevada 61.3 13.0 23.4 23 6,279 65.8 12.0 8.4 13.8 5,605
[New Hampshire 64.0 9.5 14.9 11.6 4,919 76.4 52 8.1 10.2 4,870
[New Jersey 76.1 10.2 45 9.2 23,931 79.6 13.3 3.0 4.1 26,503
New Mexico 58.8 9.3 13.0 18.9 6,425 74.0 8.0 7.2 10.8 9,266
[New York 64.6 18.0 6.9 10.4 54,840 68.2 18.3 6.7 6.8 76,245
[North Carolina 58.1 15.2 9.0 17.7 24,741 76.9 10.0 7.6 5.5 31,630
North Dakota 35.8 23.0 0.0 41.2 1,550 67.2 6.3 1.6 249 4,837
Ohio 63.2 16.4 5.7 14.7 31,973 71.8 9.7 4.0 14.5 40,054
Oklahoma 38.9 17.0 17.1 27.1 5,272 66.4 22.3 34 7.9 12,569
Oregon 62.0 16.8 49 16.3 11,164 68.0 9.2 6.9 15.8 14,035
Pennsylvania 56.8 20.2 24 20.6 34,951 60.6 16.4 5.3 17.7 58,224
Rhode Island 61.9 22.1 38 12.3 2,783 88.3 9.8 0.0 1.9 2,447
South Carolina 59.0 14.9 13.4 12.7 9,329 74.4 12.4 7.2 6.0 14,387
South Dakota 72.8 17.1 0.0 10.1 1,976 54.6 322 2.8 10.4 7,173
Tennessee 64.7 16.3 5.2 13.9 24,508 75.2 11.6 44 8.9 24,362
Texas 58.3 15.2 9.9 16.6 59,461 57.8 23.9 7.3 11.1 58,182
Utah 41.6 18.1 14.5 25.8 3,923 68.9 18.1 9.6 33 7,160
Vermont 80.2 0.0 19.8 0.0 1,190 34.6 399 0.6 24.9 2,677
Virginia 64.0 20.2 4.8 11.0 24,394 67.1 15.7 11.6 5.7 30,744
Washington 58.3 10.4 6.7 24.6 17,264 56.6 159 13.0 14.5 15,038
West Virginia 65.4 9.7 2.0 23.0 3,896 78.3 13.3 0.0 8.4 6,186
'Wisconsin 55.2 22.7 4.1 18.0 20,015 70.7 17.1 2.7 9.5 28,385
'Wyoming 80.9 7.3 0.0 11.7 939 65.1 0.0 315 34 1,588
Total 61.3 16.4 7.0 15.4 835,817 68.6 16.2 5.8 9.4 1,033,236

Source: PNR and Associates, Bill Harvesting II and III.
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5. THE INTERNATIONAL LONG DISTANCE TELEPHONE MARKET

Prior to 1985, AT&T was the monopoly provider of international long distance telephone
service for U.S. customers. Since 1985 new firms have entered the international long distance business,
reducing AT&T's share of this market.

Table 5.1 summarizes the portion of international toll revenues directly attributable to
international telephone service. The information in this table is from reports to the FCC by international
long distance carriers and does not include international revenues generated from sources such as
telegraph, telex, and private lines. In this respect the figures reported in Table 5.1 are different from
those shown in Table 3.3.

In 1996 AT&T's international telephone revenues were two and one-half times their 1985 values.
International telephone market revenues for the entire industry have grown even faster during this time.
In 1996 industry revenues were nearly $18 billion, five times 1985 industry revenues. Consequently,
AT&T's formerly monopolized share of the market has fallen to 48%. At the same time MCI has
amassed a 20% share of this market followed by Sprint with 9%. More recently WorldCom, who had
no international revenues in 1985, has increased its share of the international long distance market to
nearly 4.5%.
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TABLE 5.1 - INTERNATIONAL TELEPHONE SERVICE

REVENUES FOR FACILITIES-BASED AND RESALE SERVICE MARKET SHARES
(DOLLARS AMOUNTS SHOWN IN MILLIONS)
AT&T MCl SPRINT WORLDCOM OTgER TOTAL AT&T MCl SPRINT WORLDCOM OTHER
1/ 25 A

1984 $3,197 $3,197 100.0 %
1985 3,392 $78 $18 3,487 97.3 22% 05%
1986 3,738 197 70 4,004 93.3 49 1.7
1987 4,307 305 127 $10 4,750 90.7 6.4 2.7 0.2%
1988 5,050 517 219 13 5,800 87.1 89 38 0.2
1989 5,693 795 387 26 6,901 82.5 115 5.6 04
1990 6,361 1,175 464 43 8,042 79.1 14.6 58 05
1991 6,962 1,552 692 $5 325 9,536 73.0 16.3 73 0.1 % 34
1992 7,314 2,113 849 40 374 10,690 68.4 19.8 79 0.4 3.5
1993 7,482 2,814 1,076 100 472 11,944 62.6 23.6 9.0 08 40
1994 7,984 3,008 1,285 338 759 13,375 59.7 225 9.6 19 6.3
1995 8,425 4,019 1,357 479 1,465 15,745 535 25.5 8.6 3.0 93
1996 « 8,559 3,592 1,581 775 3,203 17,709 483 20.3 89 44 18.1

1/ AT&T 1984-1990 data are from 43.61 intemational traffic reports, minus revenue | for Alaslm., Hawau nnd Pucno Rico, plus revenue for Canada and Mexico. AT&T data for

For these years, non-AT&T traffic estimated in Appendices B & C of Trends in the [
Sprint based on reported international revenues.

and Mexico were taken from Appendices B & C of Trends in the |

1 Tel

ndustry.

Industry have been apportioned between MCI and

3/ Dm ﬁor 1984-1990 exclude intemational calls placed from or to Alaska, Hawaii, and Puerto Rico. Data for 1984 do not include about $5 million of calls handled by the Cuban

Talenh

and Tel

h Corny

pany.
4/ The 1996 data are based on preliminary reports to the FCC.

EEREEEEEER

Shares of Inte

ional HTS Markee
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APPENDIX 1: METHODOLOGICAL AND SOURCE NOTES

1. Interstate Switched Access Minutes

Industry information on switched access minutes is routinely received from NECA on March
15, June 15, September 15, and December 15 each year. NECA's estimates of total industry minutes
are continually revised as additional information is received.

AT&T also files information on its switched minutes on March 15, June 15, September 15, and
December 15 each year. On September 24, 1997, AT&T filed revised figures for their interstate
switched access minutes from the first quarter of 1993 through the first quarter of 1997. On September
26, 1997, AT&T submitted the following explanation to account for the revised figures: "The AT&T
software process that gathered and computed the originating and terminating interstate CCL access
minutes of use, and compensated for associated call setup times, completion ratios and ring before
answer times for AT&T's quarterly Minutes of Use Report to the FCC improperly classified some of
AT&T's products. The corrected historical data that was provided with this quarter’s report corrects
Jor that problem.”

An appendix to AT&T's Share of the Interstate Switched Market, released by the FCC on
October 22, 1987 (mimeo No. 312), identifies and discusses data sources, technical considerations, and
questions of market definition. As indicated there, if certain information were available, a number of
minor improvements might be made in the methodology used to calculate the market share ratio
involving minutes of use. On balance, however, these changes would make little difference in the
market share calculated for AT&T.

800 or 888 calls generate access minutes only on the originating end, but these minutes are
typically billed and reported as terminating minutes. WATS calls generate access minutes only on the
terminating end. Only originating access minutes are measured for international calls exiting the United
States while only terminating access minutes are measured for calls entering the United States.

Terminating minutes serve only as an approximation to conversation minutes as a result of the
manner in which terminating minutes are measured. For example, for international calls exiting the
United States terminating access minutes are not measured and for some personal 800 number calls
terminating minutes are actually counted twice.

2. Presubscribed Lines

Information on the number of lines presubscribed to each long distance carrier was collected by
NECA because FCC rules required NECA to recover certain expenses from the larger long distance
carriers. This information was previously received twice a year, about six months after the period being
reported. Until recently, collecting information on the number of presubscribed lines served by each
long distance carrier was necessary in connection with the universal service program. Following
passage of the Telecommunications Act of 1996, the FCC changed its rules on universal service. As
a result, information for December 1996 is the last presubscribed line data collected by NECA. Thus,
the presubscribed line data presented in this report will not be updated in future reports.
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3. Toll Revenues

The revenue information shown in Table 3.1 is received annually. The revenues received by long
distance carriers that are too small to file revenue reports with the FCC are estimated by the FCC staff.

Under the FCC's Uniform System of Accounts (USOA), AT&T deducts settlement payments
to foreign correspondents and adds settlement receipts from foreign correspondents before reporting
revenues, whereas revenues are not adjusted in a similar manner to reflect domestic access charges. In
AT&T's financial reports to the SEC and shareholders, the treatment of these items has changed over
time. From 1984 through 1991, AT&T reported revenues to shareholders after netting out both access
charges and international settlement payments and receipts. During this period, revenues reported to
shareholders were therefore lower than revenues reported to the FCC. In 1992, AT&T revised its
financial reports so that their revenues did not net out either access charges or settlement payments and
receipts. Thus, AT&T revenues in financial reports now more closely reflect amounts billed to
customers. As a result, revenues reported to shareholders (shown in Table 3.4) are now higher than
those reported to the FCC (shown in Table 3.1).

Among long distance carriers, only AT&T and Alascom have been subject to the USOA. Other
carriers have followed different practices in reporting revenues and these practices have also changed
over time. Some companies, for example, net out uncollectibles. Most smaller carriers do not net out
access charges and international settlements when reporting their total revenues to stockholders. MCI,
however, followed a course similar to that prescribed by the USOA until 1992. MCI did not net out
access charges but did net out international settlement payments and receipts from their revenues. In
1992, MCI stopped netting out international settlements in its financial reports.

The financial information shown in Table 3.4 is based on quarterly reports to stockholders. For
AT&T, MCI, Sprint, and WorldCom, we have generally used revenues as first reported to stockholders
rather than revenues as later restated. We have, however, restated the revenues reported by AT&T and
MCI to reflect the revised treatment of international settlements. In addition, AT&T restated its 1994
revenues to reflect its merger with McCaw Cellular Communications, Inc. The revenues reported for
WorldCom for 1991 have been restated to include the merger with Advanced Telecommunications
Corporation in 1992. The information in Table 3.4 incorporates these revisions and thus differs from
that published previously. For all other carriers, a regression line was calculated from the annual data
in Table 3.1. The regression smooths the data and provides quarterly figures.

Due to a series of accounting changes, there are some inconsistencies in the revenue flow
measures over time, both for AT&T and other carriers. For example, for periods prior to the first
quarter of 1990, the information in Table 3.4 reflects AT&T's total service revenues. Beginning in that
quarter, the information reflects AT&T's total telecommunications service revenues. Refinements of
the revenue flows to eliminate inconsistencies, however, would have little impact on market share ratios.
For example, AT&T's 1994 revenue data (as shown in Table 3.1) might be adjusted upward by about
$3.4 billion so that international settlement payments and receipts are reflected in a manner consistent
with other carriers. Similarly, MCI's 1994 revenues might have been adjusted to include $1.5 billion
of telecommunications revenues reported to stockholders but not to the FCC. Indeed, in 1996, MCI
restated its 1995 total operating revenues reported to the FCC, revising the figure upward by $2 billion.
MCI is now reporting its total operating revenues to the FCC (as shown in Table 3.1) in a manner
consistent with the revenue figure for its core (long distance) business reported in its annual report to
shareholders (quarterly breakdowns are shown in Table 3.4). Interested parties should be cautioned that
these adjustments and reporting revisions may increase or decrease the individual market shares shown
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in Table 3.1 for all long distance carriers. Starting with the fourth quarter of 1995, MCI now shows
in its reports to stockholders a revenue figure for just its core business. Hence, we are now using this
number in Table 3.4.

The annual total long distance revenue figures shown in Table 3.1 differ from the annual total
revenue figures shown in Table 3.4. For 1996, the difference between these two figures is over $12
billion, the majority of which is attributable to AT&T's data. AT&T reports a larger revenue figure for
its communications services to its shareholders than to the FCC. Part of the difference is due to the
inclusion of wireless and products and other services revenues in its shareholder reports. The remaining
difference appears due to accounting differences for regulatory purposes.

The total international revenue figures shown in Table 3.3 are taken from Table 1 in the Trends
in the International Telecommunications Industry report published by the FCC. This revenue
information includes facilities-based, facilities-resale, and pure resale revenue. Prior to 1991 these
different sources of revenue were not reported separately. However, beginning in 1991 pure resale is
reported separately from facilities generated revenues.

5. The International Long Distance Telephone Market

The international telephone service revenue figures shown in Table 5.1 are taken from Table 2
in the Trends in the International Telecommunications Industry report published by the FCC.

The reports and underlying data described above are available in the Common Carrier Bureau's
Public Reference Room, 2000 M Street, N.W., Room 575. We invite comments and suggestions for
improving the methodologies and procedures used here. The report can be downloaded [file name:
MKSH3Q97.ZIP] from the FCC-State Link internet site at http://www.fcc.gov/ccb/stats on the World
Wide Web. The report can also be downloaded from the FCC-State Link computer bulletin board at
(202) 418-0241. Copies of the report may be purchased by calling International Transcription Services,
Inc. (ITS) at (202) 857-3800. For more information, contact James Zolnierek or Katie Rangos at (202)
418-0940.
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APPENDIX 2: AT&T'S MARKET SHARE

NECA revisions of total industry minutes affect the market share calculated for AT&T because
total minutes represent the denominator of the market-share ratio. In Chart A2.1, AT&T's share of
interstate switched minutes (based on current information) is compared with its market share as first
published. As shown there, AT&T's market share is usually highest initially and then decreases after
NECA revises the estimates.

Chart A2.2 is a composite of the alternative measures of AT&T's market share based on
minutes, lines and revenues. By all measures AT&T's share of the long distance market has decreased
significantly since 1984.

28



Chart A2.1 - AT&T Share of Interstate Minutes
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APPENDIX 3: PREMIUM VS. NON-PREMIUM ACCESS MINUTES

Table A3.1 shows "premium" minutes as reported by NECA separately from "non-premium"
minutes. Premium minutes consist of all carriers dial 1 access minutes in equal access areas and only
AT&T's access minutes in areas where equal access is not available. Prior to AT&T's divestiture of its
local operating companies in 1984, competitors were unable to obtain connections with local telephone
companies that were of equal quality to those offered to AT&T. After the divestiture, local companies
began to offer equal access to all long distance carriers. More than 99% of the nation's lines have now
been converted to equal access. As non-equal access minutes have virtually disappeared, there is no
longer any significant difference between the number of total minutes and the number of equal access
minutes.
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APPENDIX 3

TABLE A3.1 - PREMIUM VS. NON-PREMIUM ACCESS MINUTES
(FIGURES SHOWN IN BILLIONS)

TOTAL INDUSTRY
PREMIUM | NON-PREMIUM | TOTAL
MINUTES MINUTES MINUTES

1984 THIRD QUARTER 32,0 5.5 37.5
FOURTH QUARTER 336 6.0 39.6

1985 FIRST QUARTER 329 6.6 39.6
SECOND QUARTER 34.9 6.6 415
THIRD QUARTER 36.6 6.2 428
FOURTH QUARTER 38.0 5.3 433
TOTAL 1985 142.4 24.7 167.1

1986 FIRST QUARTER 38.8 43 430
SECOND QUARTER 410 3.8 44,8
THIRD QUARTER 432 35 467
FOURTH QUARTER 455 3.0 485
TOTAL 1986 168.5 146 183.1

1987 FIRST QUARTER 48.0 3.2 51.2
SECOND QUARTER 49.3 3.1 52.5
THIRD QUARTER 52.1 29 55.0
FOURTH QUARTER 54.4 26 57.0
TOTAL 1987 203.9 119 215.7

1988 FIRST QUARTER 56.6 24 59.0
SECOND QUARTER 57.3 2.3 59.6
THIRD QUARTER 59.8 2.3 62.1
FOURTH QUARTER 61.8 22 64.0
TOTAL 1988 235.4 9.2 2446

1989 FIRST QUARTER 64.1 2.1 66.2
SECOND QUARTER 66.5 2.0 68.5
THIRD QUARTER 67.7 2.0 69.7
FOURTH QUARTER 70.7 1.9 726
TOTAL 1989 269.1 8.0 277.1

1990 FIRST QUARTER 72.9 1.9 74.7
SECOND QUARTER 74.0 18 75.8
THIRD QUARTER 76.1 18 77.9
FOURTH QUARTER 77.4 16 79.1
TOTAL 1990 300.4 7.1 307.4

1991 FIRST QUARTER 77.7 15 79.2
SECOND QUARTER 80.4 15 81.9
THIRD QUARTER 81.2 1.4 82.6
FOURTH QUARTER 83.0 1.4 84.4
TOTAL 1991 3222 5.8 328.0
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APPENDIX 3

TABLE A3.1 - PREMIUM VS. NON-PREMIUM ACCESS MINUTES
(FIGURES SHOWN IN BILLIONS)

TOTAL INDUSTRY
PREMIUM NON-PREMIUM TOTAL
MINUTES MINUTES MINUTES

1992 FIRST QUARTER 84.5 1.2 85.6
SECOND QUARTER 85.4 1.1 86.5
THIRD QUARTER 86.8 1.0 87.9
FOURTH QUARTER 88.8 1.0 89.8
TOTAL 1992 345.5 42 349.7

1993 FIRST QUARTER 89.8 0.9 90.6
SECOND QUARTER 90.4 08 91.2
THIRD QUARTER 92.9 0.7 93.6
FOURTH QUARTER 95.2 0.6 95.9
TOTAL 1993 368.3 3.0 371.2

1994 FIRST QUARTER 98.1 0.6 98.7
SECOND QUARTER 97.4 0.5 97.9
THIRD QUARTER 101.4 0.5 101.9
FOURTH QUARTER 102.4 0.5 102.9
TOTAL 1994 399.3 21 401.4

1995 FIRST QUARTER 105.1 04 106.6
SECOND QUARTER 106.4 0.4 106.8
THIRD QUARTER 108.6 0.4 109.0
FOURTH QUARTER 110.2 04 1106
TOTAL 1995 430.3 1.6 431.9

1996 FIRST QUARTER 116.3 0.3 116.7
SECOND QUARTER 114.4 0.3 1147
THIRD QUARTER 117.5 0.3 117.8
FOURTH QUARTER 120.2 0.3 120.5
TOTAL 1996 467.5 1.2 468.7

1997 FIRST QUARTER 122.5 0.2 122.7
SECOND QUARTER 1246 0.2 124.8
THIRD QUARTER 1247 0.2 124.9
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Cistomer Response Survey
Publication: Long Distance Market Shares: 3™ Quarter 1997

You can help us provide the best possible information to the public by completing this form and
returning it to the Industry Analysis Division of the FCC's Common Carrier Bureau.

1. Please check the category that best describes you:

____ press

_____current telecommunications carrier
_____ potential telecommunications carrier
____ business customer evaluating vendors/service options
____consultant, law firm, lobbyist
_____other business customer
__academic/student

_____residential customer

_____FCC employee

____ other federal government employee
_____ state or local government employee
_____ Other (please specify)

2. Please rate the report:  Excellent Good Satisfactory Poor No opinion

e,
Q
®]
-

3. Overall, how do you Excellent Good Satisfactory
rate this report? Q QO O

opinion

Data accuracy QO O O O O
Data presentation @) QO O O O
Timeliness of data QO QO O O O
Completeness of data Q) O O O O
Text clarity Q O O O O
Completeness of text Q) QO O O O

No

O

C

4. How can this report be improved?

5. May we contact you to discuss possible improvements?
Name:

Telephone #:

To discuss the information in this report, contact:
James Zolnierek or Katie Rangos at 202-418-0940

Fax this response to: OR Mail this response to:

(202) 418-0520 FCC/IAD
Mail Stop 1600F
Washington, DC 20554
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—55)

(2) Interexchange Carriers.

(a) Definitions.

1.

"Certificated interLATA resellers” are non-facilities based telecommunications companies providing
intrastate interLATA service as a reseller which are subject to Rule 1220—4—2—.57, and any portion
of this rule sub-section in which said resellers are specifically mentioned.

"Intrastate interL ATA services" are those services that provide two-way voice or data communications
between points in different LATAs.

"Interexchange carriers" (IXC) are companies owning facilities in the state which consist of network
elements and switches, or other communication transmission equipment used to carry voice, data,
image, and video traffic across the LATA boundaries within Tennessee (i.e., intrastate interLATA
communications) or to carry any other communications traffic approved by the Eommisstorr Authority'
for these carriers.

"Local exchange service" is two-way voice or data service that originates and terminates within a local
calling area.

"Tariff or price filing date" with the €ommisston Authority shall mean the date on which the new tariff
filing or price sheet is first published in the Eommisston’s- Authority’s weekly tariff sheet.

(b) Certification Requirements.

1.

All corporations, business entities, or persons offering intrastate interLATA services shall be required,
n accordance with T'C.4. §65— 4—201, to obtain a certificate of public convenience and necessity from
the €ommisston— Authority before commencing operations in this state. An applicant for such a
certificate shall submit, in addition to that information required by T.C..4. § 65—4—201 and any other
applicable state statute or federal court ruling, the following information: (i) its name, address and
telephone number; (ii) its corporate ownership; (iii) the name, address and telephone number of its
corporate parent or parents, if any; (iv) a list of its officers and directors, or, if the applicant is not a
corporation, a list of its principles and their directors if said principles are corporations; and (v) the
names, addresses and telephone numbers of its legal counsel.

This sub-part shall not apply to certificated interLATA resellers who shall be subject to the certification
provisions of Rule 1220—4—2—.57.

Certificates of convenience and necessity previously issued by the €ommission- Authority authorizing
intrastate interLATA service shall remain in effect, and IXCs holding such certificates on the effective
date of this subsection are not required to take any additional action as a result of the adoption of this
subsection.

After public notice and hearing, the €ommission— Authority shall grant a certificate for intrastate
interLATA service if it finds that (i) the applicant possesses sufficient managerial, financial, and
technical abilities to provide the service; (ii) the applicant has demonstrated that it will adhere to and
abide by all applicable €ommission-Authority policies, rules and orders; and (iii) that a grant of the
certificate is in the public interest.

Nothing in this subsection shall be construed to allow an IXC to provide local telephone service without
first obtaining a local service provider certificate.

June, 1995 (Revised) 58.0091
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2
(Rule 1220—4—2—.55, continued)
(c) Tariffing Rules and Regulations.

1 Unless the Gommission Authority determines otherwise, certificated” interstate interexchange carriers
shall be required-imaccordance-with T-CA—65—5—262 for informational purposes, to file tariffs

and price lists for all intrastate services offered in Tennessee. Such tariffs shall include (i) a description
of every intrastate service offered; and (ii) terms and conditions for each service. Such tariffs shall be

presumed valid. The-Commisstonrmay-approve such-tariffs-without the necessity of aformat-hearing:

2. Each service shall be made available at the rate specified in IXC tariffs to any customer meeting the
terms and conditions for that service.

(ed) Price Increases or Decreases.

1. Price reductions shall be presumed valid.-and-effective-on-theproposed-price-tist-fiting-date—TFhe

June, 1995 (Revised) 58.0092
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—.55, continued)

(Eae) day-prior to the cffect: ‘I° dl ate °.ffF’?”.’at.° ncreases: A-copy of suctrmotice shait-be fiied witirthe

Any change in the previously approved terms and conditions of a service is presumed valid.requires

et i fort] e

{(te) New Services.

1.

New services shall be presumed Valld and effective upon filing of tarlffs and price hsts w1th the-eom—

Services or calling plans that automatically convert customers from an existing service shall not be
classified as a new service. New services are those which are independent from other previously
approved services and are filed separately from any existing service or calling plan.

(gf) Special Services or Contracts.

1.

A summary of any special contracts shall be filed with the-CommissiortAuthority. The contract shall be
made available to the Commisstonr Authority staff upon request. The CommisstorrAuthority shall make
a copy of the summary of the special contract available for inspection by any interested party subject
to appropriate proprietary protections.

Special contracts or special pricing packages shall be allowed as long as the service is available at the
same rate to any customer meeting the special terms and conditions.

(gh) Consumer Safeguards

1.

No IXC or certificated interLATA reseller shall de-average rates for interLATA service without prior
€Commisston- Authority approval.

No IXC or certificated interLATA reseller shall abandon basic service to any location in the state
without prior Commisston- Authority approval.

Certificated IXCs shall comply with the technology deployment requirements adopted by the Eommis=
stor-Authority.

Certificated IXCs shall comply with service standards adopted by the-Commisston Authority.
Certificated IXCs and certificated interL ATA resellers shall comply with all extended area service toll-

free calling plans deemed to be in the public interest by the Eommisstorr Authority unless otherwise
ordered by a court of law.

June, 1995 (Revised) 58.0093
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—.55, continued)

6.

Failure to comply with the technology, service, toll-free calling requirements, and any other rule or
order adopted by the Commissforr Authority may result in the investigation of whether the IXC's
Tennessee operations continue to be in the public interest; and/or the Commisstorr Authority may fine
the IXC pursuant to 7.C.4. § 65—4—120 for violation of an Authority EommisstorrOrder or pursue any
other enforcement remedy provided by state law.

All certificated IXCs and interL ATA resellers are required to comply with €ommisstorr Authority Rule
1220— 4—2—.56 when switching a consumer to its preferred interexchange carrier.

9:8.  Nothing in this subsection precludes the-Commission Authority from acting on its own motion to
suspend a tariff or initiate an investigation on any prices or tariffs filed pursuant to this section.

16:9. Certificated IXCs and interLATA resellers shall participate in any support mechanism for Universal
Service as may be approved by the-Commisston Authority.

(1 h) IXC Reporting.

1. All TXCs shall be required to maintain books and records in a manner consistent with that required by
the Federal Communications Commission for each company unless said reporting requirements are
specifically waived or otherwise modified by the-CommisstonAuthority.

2. The €ommisstorr Authority shall monitor technology applications, quality of service, and market share
conditions through reports and oral presentations made by the IXCs. The Eommisstonr Authority may
request these reports and presentations on a periodic basis as required to provide the evaluation of
service levels and technology deployment results and plans.

3. The IXCs shall respond to customer complaints pursuant to €Commisston—Authority Rule
1220—4—2-—.13,

4. In accordance with .C.4. § 65—4—305, each IXC shall file annually by April 1st, with the Commis=
stor. Authority, a statement under oath setting forth accurately the amount of its gross receipts from
all sources for the preceding calendar year.

5:

6:5.  Each IXC shall file reports annually by April 1st containing: (1) a description of new service offerings;
(2) total intrastate minutes of use (separated into total DDD intrastate minutes of use and all other
services minutes of use); and (3) total intrastate revenues.

76.  Each certificated IXC or certificated interLATA reseller shall file with the Commission- Authority any
other reports as required by law.

87.  Nothing in this rule precludes the €ommissior Authority from acting on its own motion to require

additional reports which it deems necessary.

Authority: TC.A. § 65—2—102, 65—4—104, 65—4—111, 65—4—201, 65—5—202 and 65—5—703. Administrative History: Original rule
filed November 25, 1992; effective January 10, 1993. Amendment filed March 28, 1995; effective June 13, 1995.
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ENDNOTES

1. The term “Commission” has been changed to “Authority” throughout these rules.

2. The designation of “interstate” interexchange carriers is not necessary in light of the definition of “interexchange
carriers”.

3. Former Section (i) 5 has been deleted. Pursuant to T.C.A. § 67—5—1303, these schedules and statements are
now required to be filed annually with the comptroller of the treasury on or before April 1st.

June, 1995 (Revised) 58.0095



REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—.55)

(2) Interexchange Carriers

(a) Definitions

1.

"Certificated interLATAresellers” are non-facilities based telecommunications companies providing
intrastate interLATA service as a reseller which are subject to Rule 1220—4—2—.57, and any portion
of this rule sub-section in which said resellers are specifically mentioned.

"Intrastate interLATA services" are those services that provide two-way voice or data communications
between points in different LATAs.

"Interexchange carriers” (IXC) are companies owning facilities in the state which consist of network
elements and switches, or other communication transmission equipment used to carry voice, data, image,
and video traffic across the LLATA boundaries within Tennessee (i.e., intrastate interLATA
communications) or to carry any other communications traffic approved by the Authority for these
carriers.

"Local exchange service" is two-way voice or data service that originates and terminates within a local
calling area.

"Tariff or price filing date" with the Authority shall mean the date on which the new tariff filing or price
sheet is first published in the Authority’s weekly tariff sheet.

(b) Certification Requirements.

1.

All corporations. business entities, or persons offering intrastate interLATA services shall be required,
in accordance with T.C.A. §65—4—201, to obtain a certificate of public convenience and necessity from
the Authority before commencing operations in this state. An applicant for such a certificate shall submit,
in addition to that information required by T.C.A. §65—4—201 and any other applicable state statute or
federal court ruling, the following information: (i) its name, address and telephone number; (ii) its
corporate ownership; (iii) the name, address and telephone number of its corporate parent or parents, if
any; (iv) a list of its officers and directors, or, if the applicant is not a corporation, a list of its principles
and their directors if said principles are corporations; and (v) the names, addresses and telephone numbers
of its legal counsel.

This sub-part shall not apply to certificated interLATA resellers who shall be subject to the certification
provisions of Rule 1220—4—2—.57.

Certificates of convenience and necessity previously issued by the Authority authorizing intrastate
interLATA service shall remain in effect, and IXCs holding such certificates on the effective date of this
subsection are not required to take any additional action as a result of the adoption of this subsection.

After public notice and hearing, the Authority shall grant a certificate for intrastate interLATA service
if it finds that (i) the applicant possesses sufficient managerial. financial, and technical abilities to provide
the service; (ii) the applicant has demonstrated that it will adhere to and abide by all applicable Authority
policies, rules and orders; and (iii) that a grant of the certificate is in the public interest.
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—.55, continued)

4.

Nothing in this subsection shall be construed to allow an IXC to provide local telephone service without
first obtaining a local service provider certificate.

(¢) Tariffing Rules and Regulations.

1.

2.

Unless the Authority determines otherwise, certificated interexchange carriers shall be required for
informational purposes, to file tariffs and price lists for all intrastate services offered in Tennessee. Such
tariffs shall include (i) a description of every intrastate service offered, and (ii) terms and conditions for
each service. Such tariffs shall be presumed valid.

Each service shall be made available at the rate specified in IXC tariffs to any customer meeting the terms
and conditions for that service.

(d) Price Increases or Decreases.

1.

2.

3.

Price reductions shall be presumed valid.
Prices may be increased seven (7) days after the proposed price list filing date.

Any change in the previously approved terms and conditions of a service is presumed valid.

(e) New Services.

1.

New services shall be presumed valid and effective upon filing of tariffs and price lists with the
Authority.

Services or calling plans that automatically convert customers from an existing service shall not be
classified as a new service. New services are those which are independent from other previously approved
services and are filed separately from any existing service or calling plan.

(f) Special Services or Contracts.

1.

A summary of any special contracts shall be filed with the Authority. The contract shall be made
available to the Authority staff upon request. The Authority shall make a copy of the summary of the
special contract available for inspection by any interested party subject to appropriate proprietary
protections.

Special contracts or special pricing packages shall be allowed as long as the service is available at the
same rate to any customer meeting the special terms and conditions.

(g) Consumer Safeguards

1.

No IXC or certificated interLATA reseller shall de-average rates for interLATA service without prior
Authority approval.

No IXC or certificated interLATA reseller shall abandon basic service to any location in the state without
prior Authority approval.
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2

(Rule 1220—4—2—.55, continued)

3.

4.

Certificated IXCs shall comply with the technology deployment requirements adopted by the Authority.
Certificated IXCs shall comply with service standards adopted by the Authority.

Certificated IXCs and certificated interLATA resellers shall comply with all extended area service tollfree
calling plans deemed to be in the public interest by the Authority unless otherwise ordered by a court of
law.

Failure to comply with the technology, service, toll-free calling requirements, and any other rule or order
adopted by the Authority may result in the investigation of whether the IXC's Tennessee operations
continue to be in the public interest; and/or the Authority may fine the IXC pursuant to 7.C.A.
§65—4—120 for violation of an Authority Order or pursue any other enforcement remedy provided by
state law.

All certificated IXCs and interLATA resellers are required to comply with Authority Rule 1220—
4—2—.56 when switching a consumer to its preferred interexchange carrier.

Nothing in this subsection precludes the Authority from acting on its own motion to suspend a tariff or
initiate an investigation on any prices or tariffs filed pursuant to this section.

Certificated IXCs and interLATA resellers shall participate in any support mechanism for Universal
Service as may be approved by the Authority.

(h) IXC Reporting.

1.

All IXCs shall be required to maintain books and records in a manner consistent with that required by
the Federal Communications Commission for each company unless said reporting requirements are
specifically waived or otherwise modified by the Authority.

The Authority shall monitor technology applications, quality of service, and market share conditions
through reports and oral presentations made by the IXCs. The Authority may request these reports and
presentations on a periodic basis as required to provide the evaluation of service levels and technology
deployment results and plans.

The IXCs shall respond to customer complaints pursuant to Authority Rule 1220—4—2—.13.

In accordance with 7.C.A4. §65—4 —305, each IXC shall file annually by April 1st, with the Authority
a statement under oath setting forth accurately the amount of its gross receipts from all sources for the
preceding calendar year.

Each IXC shall file reports annually by April 1st containing: (1) a description of new service offerings;
(2) total intrastate minutes of use (separated into total DDD intrastate minutes of use and all other services
minutes of use); and (3) total intrastate revenues.

Each certificated IXC or certificated interLATA reseller shall file with the Authority any other reports
as required by law.
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REGULATIONS FOR TELEPHONE COMPANIES CHAPTER 1220—4—2
(Rule 1220—4—2—.55, continued)

8.  Nothing in this rule precludes the Authority from acting on its own motion to require additional reports
which it deems necessary.

Authority: T.C.A. §65—2—102, 65—4—104, 65—4—111, 65—4—201, 65—5—202 and 65—5—203. Administrative History:
Original rule filed November 25, 1992; effective January 10, 1993. Amendment filed March 28, 1995, effective June 13, 1995.
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